
AUDIENCE STRATEGY ONE-SHEET · 01/02

Reach people who are most likely to act.
Judi Media turns customer signals into a buyer-ready audience plan across CTV, video, display,
audio and creator amplification.

One Every One

HOW THE PLAN COMES TOGETHER

Signals become intent, then media action.

01  SIGNAL STACK

FIRST-PARTY

BEHAVIOR

CONTEXT

GEOGRAPHY

MODELED

→

02  INTENT TIERS

CONVERSION-READY

GROWTH AUDIENCE →

03  ACTIVATE

CTV + OTT

ONLINE VIDEO

DISPLAY

AUDIO

CREATOR

OUTCOME: QUALIFIED VISIT, LEAD, SALE OR ROAS

PRIORITY AUDIENCE RELEVANT SCREEN MEASURABLE JOURNEY

Act now

Build demand
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ACTIVATE, LEARN, SCALE ONE-SHEET · 02/02

Budget follows the strongest signal.
THE OPERATING LOOP

01
Activate
Deploy by objective

→
02
Learn
Read delivery + outcome

→
03
Reallocate
Move spend to signal

CHANNEL LAUNCH LEAD TIMES

DISPLAY 7-10 DAYS

ONLINE VIDEO 7-10 DAYS

CTV + OTT 10-15 DAYS

DIGITAL AUDIO 10-15 DAYS

CREATOR AMPLIFICATION 10-20 DAYS

Monthly media minimums per channel are confirmed on the discovery call, sized to your goals and market.

PUBLISHED CAMPAIGN LIFT · BASELINE INDEX = 100

Illustrative published partner-platform case studies. Campaign-specific outcomes are not guaranteed.

Ready to build the audience?
Confirm the outcome, signal inputs and launch window.

BIA SESSIONS +127%

BIA CONVERSIONS +404%

CENVAR LEADS +44%
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