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Executive Summary 

This report presents the results of Output 3.1.3 on the production and distribution of communication materials 

developed under the project. These materials were produced to communicate project activities, key findings, 

lessons learned, and conservation-related information to relevant stakeholders and the wider public. 

Communication products were developed in both print and digital formats and disseminated through various 

channels, including online platforms and social media. These products include fact sheets, pamphlets, brochures, 

newsletters, press releases, and training and educational materials. 

In addition, media inserts were produced in the form of video materials documenting project activities, 

stakeholder engagement processes, and training events. The videos were disseminated through online 

platforms to support broader access to project information and increase public awareness of project 

achievements and outcomes. 

Social media communication materials were also developed for the JiBJiB Conservation Youth Club in Krabi, 

including Facebook Page and Instagram Profile branding. These materials support communication on 

birdwatching, conservation, and ecotourism activities undertaken by the Club. They also serve as key channels 

for sharing updates, educational content, and community engagement activities, helping to increase the visibility 

of the Club and promote youth participation. 
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1. Introduction 

Under Output 3.1.3, a range of communication materials was developed to communicate and disseminate key 

results, achievements, and outputs generated through the implementation of the project “Integration of Natural 

Capital Accounting in Public and Private Sector Policy and Decision-Making for Sustainable Landscapes”. These 

materials were developed to communicate key findings and output from the project's work on Natural Capital 

Accounting (NCA), with the aim of increasing awareness and understanding among government agencies, 

private sector stakeholders, and local communities. 

The communication materials developed under this output comprised all media communication materials (i.e. 

presentations, posters, factsheets, newsletters, press releases, webinars, web-enabled content, etc.), which 

were tailored to specific communication objectives and target audiences. These materials were intended to 

present technical information in a clear, accessible, and engaging format for diverse audiences, including 

government agencies, private sector organizations, local stakeholders, and the general public. Given the 

project's primary target audiences in Thailand, most communication materials were produced in Thai to ensure 

effective communication and wider dissemination of project knowledge and achievements, while selected 

materials were also produced in English where appropriate.  

The development process involved the collection and review of information generated from project activities 

and outputs, followed by the preparation of communication content and visual design by What If Company 

Limited (WHAT IF). The development of communication materials was further supported by local photographers 

and videographers in Krabi Province, who contributed photographs and field-based visual content documenting 

project activities and achievements. Draft communication materials were subsequently submitted to the Office 

of Natural Resources and Environmental Policy and Planning (ONEP) for review and comments. Revisions were 

made based on the feedback received to ensure the technical accuracy, clarity, and consistency of the 

information presented. Upon approval by ONEP, the finalized materials were produced and disseminated 

through appropriate communication channels. 

By translating project outputs into user-friendly communication products, Output 3.1.3 facilitated information-

sharing and knowledge dissemination on Natural Capital Accounting (NCA), contributing to increased awareness, 

understanding, and engagement among a wide range of stakeholders regarding the project's results and 

achievements. 

2. Communication Products Produced: Fact Sheets 

A fact sheet was developed to communicate the key achievements and outcomes of the project “Integration of 

Natural Capital Accounting in Public and Private Sector Policy and Decision-Making for Sustainable Landscapes” 

in a concise and visually engaging format. The fact sheet summarizes major project accomplishments, highlights 

key outputs and activities, and presents essential information on the project's contribution to advancing Natural 

Capital Accounting (NCA) in Thailand. 
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Designed primarily for government agencies, stakeholders, and the general public, the fact sheet serves as a 

communication tool to facilitate broader understanding of the project and its achievements. The material was 

produced in Thai to maximize accessibility among national audiences. 

Fact Sheet Produced 

Fact sheets were developed to communicate key project information and findings in a concise and visually 

accessible format. The fact sheet produced under Output 3.1.3 synthesizes technical information and project 

achievements into key messages designed to be easily understood by a broad audience, including government 

agencies, project partners, local stakeholders, and the general public. 

The fact sheet was produced in Thai and disseminated in digital PDF format. It is also available for online access 

at https://naturalcapital.care/knowledge-hub. A preview of the fact sheet is presented in the following pages 

below. 

 

  
 

https://naturalcapital.care/knowledge-hub
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3. Communication Products Produced: Pamphlets 

A pamphlet/folded leaflet entitled “Ripples of Change: Harnessing Natural Capital for Sustainability” was 

developed to communicate key information about the project “Integration of Natural Capital Accounting in 

Public and Private Sector Policy and Decision-Making for Sustainable Landscapes” and to promote a better 

understanding of Natural Capital Accounting (NCA). The pamphlet explains the concept of natural capital, its 

importance to sustainable development, and the role of NCA as a tool for supporting policy and decision-making 

processes. 

The pamphlet also provides an overview of the project, including its objectives, implementation areas, and 

approaches to natural capital assessment. Information is presented in a concise and visually appealing format 

to facilitate understanding among a wide range of audiences, including government agencies, project 

stakeholders, local communities, and the general public. The pamphlet was produced in Thai to ensure 

accessibility and effective communication with national audiences. 

Pamphlets Produced 

The pamphlet produced under this output serves as a communication tool to raise awareness of Natural Capital 

Accounting. It presents key project information and introduces fundamental concepts related to natural capital 

in a format that is easy to understand and accessible to non-technical audiences. The material was disseminated 

in digital PDF format and made available for online access at https://naturalcapital.care/knowledge-hub. A 

preview of the pamphlet is presented in the following pages.  

https://naturalcapital.care/knowledge-hub
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4. Communication Products Produced: Newsletters and Press Release 

Communication materials were developed in the form of newsletters and press releases to provide information 

on project activities, implementation progress, and participation opportunities related to the project. 

The materials were used to communicate information on youth engagement in conservation activities, 

birdwatching training, and community-based learning programmes, with a preview presented below. 

 



16 

In addition, a poster was developed to inform and invite dive and snorkel operators in Krabi to participate in the 

Green Fins and Reef Watch Monitoring Training Workshop. 

The poster presents key information on the training programme, including objectives, date, venue, eligibility, 

and registration details, with a preview presented below. 
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In addition, social media news updates and press releases were produced and disseminated throughout the 

project period to communicate implementation progress, stakeholder collaboration, training activities, and 

conservation initiatives undertaken under the project.  

Examples include communications published by EnLive Foundation on pilot seagrass restoration activities and 

related stakeholder collaboration. A sample communication product is presented below and can be accessed via 

the following link: https://www.facebook.com/share/p/1BYmhUhKo1/?mibextid=wwXIfr 

 

https://www.facebook.com/share/p/1BYmhUhKo1/?mibextid=wwXIfr
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Press release published on the Premier Group of Companies Facebook page to promote project activities and 

conservation awareness. 

https://www.facebook.com/premiergroupofcompaniescorporate/posts/pfbid02ErvP4C6z6aNPfkPat4EA8r4Rra

BBtrewxJQkGDMZkJbJxbu9G4xCViV6UcwXx7jul 

 

https://www.facebook.com/premiergroupofcompaniescorporate/posts/pfbid02ErvP4C6z6aNPfkPat4EA8r4RraBBtrewxJQkGDMZkJbJxbu9G4xCViV6UcwXx7jul
https://www.facebook.com/premiergroupofcompaniescorporate/posts/pfbid02ErvP4C6z6aNPfkPat4EA8r4RraBBtrewxJQkGDMZkJbJxbu9G4xCViV6UcwXx7jul
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A press release highlighting community-based conservation in Krabi was disseminated through the Enlive 

Foundation Facebook page. 

https://www.facebook.com/enlivefoundation/posts/pfbid02ZG1jshFy32UNgEs7e5jhtrj5pbL9hbNKuRudFufhRe

c39hKeg7QCFownYKrFJskjl 

 

https://www.facebook.com/enlivefoundation/posts/pfbid02ZG1jshFy32UNgEs7e5jhtrj5pbL9hbNKuRudFufhRec39hKeg7QCFownYKrFJskjl
https://www.facebook.com/enlivefoundation/posts/pfbid02ZG1jshFy32UNgEs7e5jhtrj5pbL9hbNKuRudFufhRec39hKeg7QCFownYKrFJskjl
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5. Communication Products Produced: Brochures 

A brochure entitled “Krabi Estuary Birdwalk” was developed to promote awareness of the ecological importance 

of the Krabi Estuary and encourage responsible birdwatching practices. The brochure provides information on 

the significance of the estuary, its role as a habitat for resident and migratory birds, and guidelines for 

birdwatching. It also highlights key birdwatching locations and community-based tourism sites within the Krabi 

Estuary area, helping visitors better understand the ecological and cultural values of the area. 

In addition, the brochure features the JibJib Conservation Youth Club, a youth initiative that promotes 

environmental awareness and bird conservation through educational and community-based activities. Designed 

for tourists, local communities, students, and the general public, the brochure serves as an educational and 

communication tool to support biodiversity conservation and sustainable nature-based tourism. The material 

was produced in both Thai and English to reach a wider audience. 

Brochures Produced 

The brochure produced under this output communicates key information on birdwatching in the Krabi Estuary. 

It presents key messages on the ecological significance of the area, introduces notable bird species that can be 

observed in the estuary, provides practical guidance for responsible birdwatching, and highlights the activities 

of the JibJib Conservation Youth Club. Information is presented in a concise and visually accessible format to 

promote public awareness, environmental education, and the promotion of ecotourism in the Krabi Estuary. 

The Krabi Estuary Birdwalk brochure was produced as printed copies and distributed through the JibJib 

Conservation Youth Club in Krabi to support birdwatching activities and raise awareness of wetland 

conservation among visitors, local communities, and the general public. A preview of the brochure is presented 

in the following pages. 
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6. Communication Products Produced: Training and Educational Materials 
(Field Guide) 

The Jib Jib Field Guide was developed as a training resource to support capacity development activities under 

the Youth Development Program for Conservation-Based Birdwatching Guides in Krabi Province. The guide 

provides practical information on bird identification, birdwatching techniques, responsible birdwatching 

practices, the concept of natural capital, and the ecological significance of the Krabi Estuary. It also introduces 
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key bird species found in the area and provides basic communication skills for guiding visitors during 

birdwatching activities. 

In addition, the field guide serves as a training resource for youth participating in the programme, covers 

knowledge of birds and wetland ecosystems, guiding skills, and field observation techniques. The guide includes 

bird-watching logs and practical learning activities designed to strengthen participants’ capacity and field 

experience. It also highlights the role of the Jib Jib Conservation Youth Club in promoting youth engagement in 

bird conservation, environmental conservation, and community-based ecotourism in the Krabi Estuary. 

Field Guide Produced 

The field guide produced under this output serves as a practical educational resource for youth involved in 

conservation-based birdwatching activities in the Krabi Estuary. It combines technical information, field 

exercises, and learning activities in an accessible format to support capacity development in bird identification, 

guiding skills, biodiversity conservation, and responsible nature-based tourism. The guide also highlights the role 

of the Jib Jib Conservation Youth Club in promoting youth-led conservation initiatives and sustainable 

community development.  

A preview of the Field Guide is presented on the following pages. 
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7. Communication Products Produced: Media Inserts 

The communication products consist of a set of video materials produced to document project activities, support 

knowledge dissemination, and communicate key environmental management and conservation initiatives 

implemented in Krabi Province. These products were disseminated through online platforms, including YouTube 

and other social media channels. 

The communication products include: 

1) Public–Private Partnership (PPP) meeting video presenting stakeholder discussions on cooperation between 

government and private sector actors in addressing environmental issues, mitigation, and ecosystem 

restoration in Krabi Province.  

The video can be accessed via the following link: https://www.youtube.com/watch?v=dHewyB_TKHo , with 

a preview presented below. 

 

 

https://www.youtube.com/watch?v=dHewyB_TKHo
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2) Video on the collaborative mechanism for wastewater and solid waste management in Krabi Province, 

covering joint operations between public and private sector stakeholders and inspection of wastewater 

treatment systems in tourism-related establishments in Ao Nang Subdistrict.  

The video can be accessed via the following link: https://drive.google.com/file/d/1DQP5A8XtRM39Kpdsv-

KQezGWWfry_21v/view, with a preview presented below. 

 

 

 

 

https://drive.google.com/file/d/1DQP5A8XtRM39Kpdsv-KQezGWWfry_21v/view
https://drive.google.com/file/d/1DQP5A8XtRM39Kpdsv-KQezGWWfry_21v/view
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3) Targeted coral reef areas in Krabi were supported for restoration and conservation through the Green Fins 

network. This included summary videos of the Green Fins and Reef Watch Monitoring Training, as well as 

the Advanced Green Fins Assessor Training. 

The video materials can be accessed via the following links: https://drive.google.com/file/d/1j3BeDHAxJ_ 

TWukNDh867YWMriO1QScCN/view?usp=sharing and https://naturalcapital.care/, with a preview presented 

below. 

 

 

 

 

https://drive.google.com/file/d/1j3BeDHAxJ_TWukNDh867YWMriO1QScCN/view?usp=sharing
https://drive.google.com/file/d/1j3BeDHAxJ_TWukNDh867YWMriO1QScCN/view?usp=sharing
https://naturalcapital.care/
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The video materials can be accessed via the following links: https://naturalcapital.care/, and 

https://naturalcapital.care/news with a preview presented below. 

 

 

 

 

  

https://naturalcapital.care/
https://naturalcapital.care/news
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4) Natural Capital Accounting (NCA) video explaining the application of the natural capital approach in 

environmental planning and decision-making processes.  

The video can be accessed via the following link: https://drive.google.com/file/d/1TfaCyaz5__UelhrfGZ-

l2Jt1nISv4vsG/view?usp=drive_link, with a preview presented below. (preview presented below). 

 

 

 

  

https://drive.google.com/file/d/1TfaCyaz5__UelhrfGZ-l2Jt1nISv4vsG/view?usp=drive_link
https://drive.google.com/file/d/1TfaCyaz5__UelhrfGZ-l2Jt1nISv4vsG/view?usp=drive_link
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5) JiBJiB Conservation Youth Club showcase video presenting youth-led conservation activities, birdwatching 

activities, and community engagement in Khlong Prasong, Krabi.  

The video can be accessed via the following link: https://drive.google.com/file/d/16P4FMOsYPjdd9-

mMteMUibWcu7HOM0Kh/view, with a preview presented below. 

 

  

https://drive.google.com/file/d/16P4FMOsYPjdd9-mMteMUibWcu7HOM0Kh/view
https://drive.google.com/file/d/16P4FMOsYPjdd9-mMteMUibWcu7HOM0Kh/view
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8. Media Communications Materials 

A visual identity and social media branding package was developed for the JiBJiB Conservation Youth Club in 

Krabi to support communication and outreach activities related to birdwatching, conservation, and ecotourism. 

The branding package includes a logo, visual elements, and graphic materials designed for use across different 

communication platforms. 

The design adopts a consistent colour scheme and illustration style featuring birds and youth birdwatchers. 

These elements were selected to reflect the Club’s focus on conservation activities and youth participation, while 

providing a recognisable identity for public communication and outreach. 

Communication Access: Interested members of the public can follow updates, activities, and educational 

content from the JiBJiB Conservation Youth Club through the following communication channels. These 

platforms are used to share information on conservation activities, community engagement, birdwatching 

programmes, and related learning resources. 

• Facebook: JiBJiB Conservation Youth Club  

• Instagram: @jibjib.tour.klongprasong 

Facebook Page Branding 

Facebook branding materials were developed for the JiBJiB Conservation Youth Club, including a profile image, 

cover image, and supporting graphic assets. These materials provide a consistent visual identity for the Club’s 

Facebook page and support the communication of project activities, announcements, and educational content. 

A preview of the Facebook page branding for the JiBJiB Conservation Youth Club is presented below. 

 

 



 

39 

Facebook: JiBJiB Conservation Youth Club 

https://www.facebook.com/share/1DHhAJZ6Y7/?mibextid=wwXIfr 

 

 

https://www.facebook.com/share/1DHhAJZ6Y7/?mibextid=wwXIfr
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Instagram Profile Branding 

Instagram branding materials were developed for the JiBJiB Conservation Youth Club, including a profile image, 

post templates, story templates, and promotional graphics. The materials were designed for use across different 

content formats while maintaining a consistent visual identity. 

A preview of the Instagram profile for the JiBJiB Conservation Youth Club is presented below. 

 



 

 

 


