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Key Insights

1. Women's Market Opportunity: Strength Meets Wellness

The significant underrepresentation of women (32%) in the protein market presents a substantial growth
opportunity. By addressing primary concerns of women (38% of women are concerned about health
implications) and by emphasizing holistic wellness rather than just muscle building, there is a substantial
opportunity to tap into this underrepresented segment.

2. Bridging Traditions - Modern Nutrition Meets Parental Approval

The data reveals an interesting dynamic: Young Indians are eager to try protein supplements but face
significant parental barriers, with 29% reporting resistance from parents as a barrier. This presents a prime
opportunity for educational marketing to bridge the gap between traditional dietary beliefs and modern
nutritional needs.

3. The Universal Protein Gap: Beyond Dietary Choices

The universal need for protein supplementation transcends dietary preferences with protein deficiency being a
widespread issue affecting both Indian vegetarians (84%) and Indian non-vegetarians (65%). This is contrary to
popular belief that non-vegetarians easily hit their protein goals.
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The Protein Divide - Men Rule the Market; Health Tops the
Concerns for Women

Barriers to Purchase of Protein - Women Protein Consumers - Gender Distribution
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Among protein consumers, men are significantly more prominent, accounting for 68% of the market. This stark
contrast underscores the pressing need to tackle the barriers that hinder women's acceptance of protein
supplements. The foremost concern for women is health-related, with 38% expressing worries about the
potential health risks associated with protein supplements. 31% of women are put off by issues related to taste
and texture, finding many protein products unpalatable.

Sources: Social Media Conversations - Reddit, Twitter, YouTube: 10,078 Conversations; Marketplace Reviews - Sample
i i © Consumal 2
Size : 3,441 Reviews



Know Your Indian Protein Consumers | Demographic Distributionand Barriers to Purchase

Ingredient Integrity: Women Demand Quality in Protein
Products

Health Concerns - Sub Themes
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Women have several health-related concerns that act as barriers to purchasing protein supplements. The primary
concern is about the quality of ingredients, which accounts for 28% of their worries. This is followed by worries
about misleading nutritional claims at 23%. High sugar content in protein products is a concern for 14% of women,
while 11% are troubled by potential digestive issues. Negative side effects, such as weight gain, affecting the
menstrual cycle, and causing acne, also contribute to their apprehensions, although to a lesser extent.
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Too Sweet to Swallow?

Taste and Texture Concerns - Sub Themes
25%

20%

16%

15%

21%
9%
1%

I

Excessive Sweetness Artificial and Stale Taste Flavor Disappointment Inconsistent Texture Unpleasant Aftertaste

10%

% of Women

a
X

0%

Women have distinct taste-related concerns when it comes to protein products. The most prominent issue is
excessive sweetness, affecting 21% of women. This is followed by concerns about artificial and stale tastes at
169%. Additionally, 9% of women are disappointed by the flavor, while 7% find the texture inconsistent.
Unpleasant aftertaste is a minor concern, troubling 2% of the consumers.
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Paving the Whey: Addressing Parental Concerns

Barriers to Purchase of Whey Protein among Young Indians
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Nearly 29% of young Indians face parental disapproval when considering whey protein supplements. This
disapproval often stems from misconceptions about the health impacts and the necessity of these supplements.
For 21% of young individuals, the cost of protein supplements is a significant barrier.

Approximately 13% report gastrointestinal problems such as bloating, indigestion, and vomiting. These issues may
arise from transitioning from a traditionally low-protein, high-carbohydrate diet to one with added protein
supplements. Cultural beliefs affect 11% of young Indians, with some viewing protein powders as unnecessary or
exclusively for bodybuilders.

Sources: Social Media Conversations - Reddit, Twitter, YouTube: 10,078 Conversations; o
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Protein Myths: Heath Risks & Tradition Holding Back Parents

Concerns of Indian Parents about Protein Powder Consumption
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Many Indian parents are concerned about potential health risks associated with protein powders (41% of
conversations), viewing them as unnatural or potentially harmful. They often dismiss modern nutritional advice
as mere "Google knowledge,” preferring traditional diets they believe are safer and more effective. Skepticism
and misinformation further contribute to their reluctance, as they doubt the benefits and safety of these
supplements. Economic concerns add to the hesitation, with 6% of mentions of protein powders being too
expensive. Additionally, there's a misunderstanding of protein supplements, with parents sometimes equating
them with bodybuilding steroids.

Sources: Social Media Conversations - Reddit, Twitter, YouTube: 10,078 Conversations; o
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India’s Hidden Health Issue: The Protein Gap

Distribution of Protein Deficiency among Indians
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A staggering 73% of Indians are protein deficient, with 84% of vegetarians and 65% of non-vegetarians falling short
of their protein needs. This issue is exacerbated by the traditional carbohydrate-rich diet that prioritizes staples
like rice and bread over protein sources. Additionally, 90% of Indians are unaware of their daily protein intake,
highlighting the urgent need for protein supplements and greater nutritional education. The lack of protein in the
diet can lead to numerous health issues, from weakened immunity to poor muscle development, making it essential

to address this nutritional gap.

Sources: Times of India; NufFoodsSpectrum; ORF; TheWeek; Statista o
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