grizzlink

We look, ask, browse, and seek fresh insights.

Guided by the principles of evidence-based marketing,
we create innovative marketing strategies that drive
growth and customer acquisition.




About

200+

Projects

During our 6 years in the
market, we have successfully
completed over 200 projects.
And we are constantly looking
forward to new ones.

Team Latest

project

We won the tender for along-term

concept for the Mattoni glass bottle!

We are a team of creators. . . .

Combining strate This project resultedina TV

creativit iraftsmgaﬁshi and commercial, photos, and a

. W anship, communication plan for the year.

innovation. We enjoy finding

new ways, playing with ideas, ; O +

and bringing fresh

perspectives.

Clients

We have collaborated with over
70 satisfied clients who have
entrusted us with their projects.

° Mattoni


https://www.grizzlink.cz/portfolio/mattoni/

Services

Qualitative

Quantitative

Market data
Competitive intelligence

Marketing
Communication
Social media

Creative concept/campaign
Identity

Design

Interactive solution

Web design (UX/UI)
Packaging

Social media management
Monitoring + Listening
Community management
Influencer marketing

PPC
Display
Emailing
Digital PR
SEO

Web analytics

Reporting

Web Design & Development
CMS

Photo & Video

Graphic design & lllustration
Animation

Copywriting

Production

+ Startyour project



https://www.grizzlink.cz/spolupracujme/
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https://www.grizzlink.cz/portfolio/mattoni/
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Creative concept TVC spot Outdoor Print Digital Social
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Panzani

Creative concept Social media

Video Digital / Online



https://www.grizzlink.cz/portfolio/panzani/
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Content production
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Das
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Creative concept TVC spot
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Daytrip

Global brand concept Video & photo shoot
Media planning Digital campaigns
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https://www.grizzlink.cz/portfolio/daytrip/
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Wobecare

Wobecare Enzym

SILA AKTIVNICH
ENZYMU

Wobecare Enzym
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https://www.grizzlink.cz/portfolio/evala/
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Brand concept Video & photo shoot

Media planning Digital campaigns
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OC NISA Liberec
About Photos Notes Videos
OC NISA Liberec
Tési nds, ze jsme tu opét pro vas. Stardme se o vasi
spokojenost, abychom vas nasytilii oblékli, abyste
poidili radost sobé i druhym, abyste vzdy objevilinéco

nového. A protoze radosti nen nikdy dost, maximéiné
jsme snizili ceny zbozi ve vsech obchodech.

Radosti neni nikdy dost
00 420 32 comments ¥

o) Like (D Comment /> Share

© send Message O

O

3, Olympia MB

Home About Photos Notes Videos
oympa Olympia MB

Uzifte si Dny radosti beze strachu. Pro vase bezpeti
a pohodii jsme maximlné zvysili vsechna hygienicks
opatren, takze jediné, co u nas miizete nynf chytit,

je nakupni horecka ) Tésime se na vas!

NC Fénix Olympia

Al
Home  About  Photos  Notes Videos Lol

G NC Fénix

Dny radosti jsou v piném proudu a ceny zbozi ve véech
obchodech bezkonkurenéné klesail Prosime vechny
zakazniky, aby udélali radost nécim hezkym sobé

i svym nejmilejsim, protoze si to zaslouzi )

Dekujeme, vase NC Fénix.
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Our process

| Brief & debrief

Gathering detailed information

from the client. Understanding
goals and customers.
Preparing the budget and
timeline.

9 Celebration &

Together, we celebrate the
achieved results and
successful collaboration.

2 Research & Analysis

Market, competition, and target audience
analysis. Collecting data and insights that

will form the foundation of the strategy.

3 Strategy

Development of marketing,

communication, and brand

strategies, along with tactical

plans.

/ Evaluation
& reporting
Assessing the success of the 6 MOnltOr lng
campaign based on KPls. & OPtImIZELUOH

8 Iteration
&long-term
planning

Monitoring performance and

making any necessary

Learning from results and adjustments.

feedback to improve future
campaigns.

4 Creative solution

Brainstorming and creating creative
concepts and solutions. Designing
insights, key messages, and visuals.

5 Execution

Preparation of final outputs.
Working with photos, videos,
and graphics. Finalizing
formats. Implementing the
campaigns across channels.
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Mihaela Fit
Digital Marketing Manager

Vime, Ze se na Grizzlink mUZzeme
spolehnout.

S tymem agentury Grizzlink dlouhodobé spolupracujeme
v rdmci priprav produktovych kampani, napr. Selsky jogurt,
Balance, Pan Baud. Vzdy se postaraji o kompletni
zpracovani od ndvrhu komunikaéniho konceptu pres
kampariovou strategii az po zajisténi produkce v podobé
nataéeni TV spotd, grafiky, textace a nasledné exekuce.
Kazdé kampari dokéZze jak trefné vystihnout produkt, tak
zacilit na spravné zakazniky.

The collaboration was marked

by clear communication, timely
deliveries, and a pro-active approach
to problem-solving!

Working with Grizzlink for our EMA region has been a great

experience! Their team demonstrated a good understanding of

our market dynamics and delivered impactful campaigns. The

creative design projects perfectly captured our brand’s essence.

Svétlana Votockova
Brand Manager

Jan Schoéppel

Head of Marketing

Grizzlink ma zdraveé racionalni
pohled na digitalni sou¢ast
komunikacniho mixu.

Chépou potrebu znacky byt vidét i v on-line prostredi,
vzdy vSak jako souc¢ast celkové strategie a pozice znacky.
Dukladné analyzuji aktuéini trendy, konkurenci, cilovou
skupinu, slabd i silnd mista znacky. Jejich prezentace jsou
$ité na miru dané problematice. Praveé pro tento pfistup
jsem s agenturou Grizzlink za¢ala spolupracovat na
klientské strané pro znacku tradi¢nich oplatek a suSenek
Rodinné od Sedity.

Grizzlink ndm vyrazné pomohl
s celym procesem rebrandingu.

Od pfiprav vyzkum trhu, pfes tvorbu konceptu i samotnou
realizaci kampané (produkcii pldnovani — s mediaini
agenturou). Beru je jako strategického partnera, ktery mi
pomaha koordinovat jednotlivé agentury (PPC, social,
medialku) a musim fict, Ze se i vykon jednotlivych agentur
pod jejich vedenim vyznamné zved|.



grizzlink

We'd love to

~
hear from you.
/
\ ° Start a project
_ Grizzlink Grizzlink.cz
Italska 1219/2, nekousu@grizzlink.cz

120 00 Praha 2 +420 732 310 940


http://grizzlink.cz
https://www.grizzlink.cz/spolupracujme/
https://www.grizzlink.cz/spolupracujme/
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Content Specialist Senior

Vime, Ze se na Grizzlink mUZzeme
spolehnout.

S tymem agentury Grizzlink dlouhodobé spolupracujeme
v rdmci priprav produktovych kampani, napr. Selsky jogurt,
Balance, Pan Baud. Vzdy se postaraji o kompletni
zpracovani od ndvrhu komunikaéniho konceptu pres
kampariovou strategii az po zajisténi produkce v podobé
nataéeni TV spotd, grafiky, textace a nasledné exekuce.
Kazdé kampari dokéZze jak trefné vystihnout produkt, tak
zacilit na spravné zakazniky.

Ocenujeme, jak profesionalné
dokazou ridit projekty.

Spolupréce s agenturou Grizzlink nam pfinasi nejen jistotu, Ze
kazdy projekt bude doru€en v poZzadovaném Case, ale také radost z
celého tvarcino procesu. Velmi si vazime jejich role zapaleného
partnera k diskuzi - vZdy naslouchaji nasim podné&ttim, pfichazeji s
vlastnimi kreativnimi ndpady a spolecné je dokazeme pretvorit do
funk&niho a smysluplného celku.

Zaroveri oceriujeme, jak profesionalné dokéazou fidit projekty.
Grizzlink mé skvéle zvladnutou koordinaci vech krok(i od zagatku
az do finélni realizace, diky ¢emuz méme vzdy jistotu, Ze ve
probiha hladce a efektivné.

Svétlana Votockova
Brand Manager

Jan Schoéppel

Head of Marketing

Grizzlink ma zdraveé racionalni
pohled na digitalni sou¢ast
komunikacniho mixu.

Chépou potrebu znacky byt vidét i v on-line prostredi,
vzdy vSak jako souc¢ast celkové strategie a pozice znacky.
Dukladné analyzuji aktuéini trendy, konkurenci, cilovou
skupinu, slabd i silnd mista znacky. Jejich prezentace jsou
$ité na miru dané problematice. Praveé pro tento pfistup
jsem s agenturou Grizzlink za¢ala spolupracovat na
klientské strané pro znacku tradi¢nich oplatek a suSenek
Rodinné od Sedity.

Grizzlink ndm vyrazné pomohl
s celym procesem rebrandingu.

Od pfiprav vyzkum trhu, pfes tvorbu konceptu i samotnou
realizaci kampané (produkcii planovani — s mediaini
agenturou). Beru je jako strategického partnera, ktery mi
pomaha koordinovat jednotlivé agentury (PPC, social,
medialku) a musim fict, Ze se i vykon jednotlivych agentur
pod jejich vedenim vyznamné zved|.



