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Creative test log

Keep the buying question, creative versions and commercial outcome together. A small result can remain inconclusive even
when the spending limit has been reached.

Product / campaign Period

Question the test should answer

Treatment Concept / version / file Spend and outcome

Additional if funded

Conditions to record

ltem Record

Audience and market

Offer and destination

Decision measure and revenue basis

Budget limit and review conditions

Material changes during delivery

Decision and next creative instruction

Continue / Revise / Stop / Inconclusive
The observation:

The next idea or change:
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