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MARBLE IMAGING

Brand Evolution

This presentation introduces the evolution of the Marble Imaging brand as the company advances its role in the

-arth Observation ecosystem. The proposed identity reflects Marble’s core capability:

transforming high-resolution satellite data into structured, operational insight.

The visual and verbal system translates this foundation — orbital sensing, analytical intelligence, and engineered

infrastructure — into a coherent brand language. Through form, typography, color, and symbol, the identity

positions Marble as a European provider of advanced

—arth intelligence systems, aligned with the company’s

technological development and long-term ambitions.

2026



MARBLE IMAGING 01 02 03 04 05 06 BRAND IDENTITY 1

SUMMARY
BEYOND OBSERVATION 01
BRAND IDENTITY 02
APPLICATIONS 035
WEBSITE 04

HSisviElie 2026






MARBLE IMAGING 01 02 03 04 05 06 BRAND IDENTITY 3

Marpble Imaging Is a next-generation karth intelligence partner transtforming
advanced satellite data into decisive, future-oriented insignt.

By combining cutting-edge satellite technology with rigorous analytical

expertise, Marble Imaging provides reliable, actionable insight that supports
critical decision-making at scale.
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MARBLE IMAGING

PRECISION AT
PLANETARY SCA
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Marble delivers very high-resolution, multispectral

data designed for exact measurement and reliable

intelligence. Every layer of the system — from

satellite design to analytics — is €

ngineered for

accuracy, consistency, and opera
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EUROPEAN SOVEREIGNTY IN
EARTH INTELLIGENCE

Marble strengthens FEurope’s Iindependent
capability in Earth Observation by building

advanced space infrastructure and analytics
within a European ecosystem. This ensures
strategic autonomy, data security, and long-term
resilience.

BRAND PILLARS

BRAND IDENTITY

CLARITY THAT EMPOWERS
ACTION

Data only has value when it leads to decisions.

Marble Imaging distills complexity into clear, usable

insightsthatenableconfidentactionacrosssecurity,

infrastructure, climate, and mobility sectors. Clarit

Is both a functional outcome and a visual princip
of the brana.
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Tailored Analytics
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SPACE BLUE SKY BLUE LIGHT BLUE OFF WHITE SOLAR RED SUNSET ORANGE
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