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Grassroots motorsports is the heartbeat 
of small town america.

 
A culture built on local pride, family tradition, and raw competition. Branding 
plays a critical role in shaping fan loyalty, driving local sponsorships, and forging 
deep community identity. Unlike professional motorsports, grassroots racing 
presents unique challenges: limited budgets, hyper-local audiences, and the need 
for authentic storytelling that resonates with passionate, working-class fans.

WHY IT
MATTERS
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CHANNELS

Social Networks  |  Search

Fans are most active on Facebook, YouTube, and Reddit. Google 
dominates search, with growing use of AI tools like ChatGPT for 
motorsports content discovery and event info.

Digital Platforms  |   Discovery

Fans consume video recaps, race forums, and niche news sites. 
Discovery happens via word-of-mouth, track websites, and social 
shares — organic engagement drives reach.

Source: Sparktoro 
Grassroots motorsports fans in the United States
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Top Websites
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KEY BRANDING DRIVERS

Authenticity

Local heritage, community pride, and regional 
identity drive deep brand loyalty among grassroots 
motorsports fans.

Identity

Dirt tracks, vintage cars, and bold visuals — 
checkered flags and rugged typography fuel the 
racing aesthetic.

Speed and performance

Local heritage, community pride, and regional 
identity drive deep brand loyalty among grassroots 
motorsports fans.



R
M

X
1 

2
02

6 
• B

R
AN

DI
NG

 V
1 AUDIENCE

DEMOGRAPHIC

69.2%
30.5%
MEN

WOMEN

26–35
years

36-50
years
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existing grassroots motorsports
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AUTHENTIC

PASSIONATE

COMMUNITY

ENERGETIC

ACCESSIBLE
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TYPEFACE OVERVIEW

Modern geometric, extended, 
technical sans-serifs.

Brush/script lettering with 
lots of custom edits.

Aggressive italic display fonts 
with thick outlines.
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PROPOSED 
VISUAL 
LANGUAGE
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Heritage

Legacy

Timeless

Historic

motion

Classic

Grassroots

Community

Local

Homegrown

grit

Family

PROPOSED
BRAND
ACTIVATIONS
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brand concept 
COMMUNITY MEETS 
MODERNITY
Classic essence of dirt and community gets refinement
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LEGACY

Inspired by the rich history of American 
motorsport, the brand honours the people, 
traditions, and iconic visuals that have shaped 
grassroots racing while presenting them 
through a modern lens.

GRASSROOTS

Built around the local racing community, 
the brand celebrates independent tracks, 
passionate competitors, and loyal fans, 
capturing the authentic spirit of the sport.

CLASSIC

Drawing from timeless motorsport design, the 
identity combines bold typography, vintage 
influences, and enduring visual cues to create 
a look that feels familiar yet contemporary.

GRIT

The visual language reflects the resilience, 
determination, and raw energy of grassroots 
racing, balancing authentic textures and 
movement with a refined, modern execution.

key elements of the concept 

BRAND ovERvIEw
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the future of grassroots motorsports
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where 
rMx1 sits

rMx1
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RMX:1

first round of options


