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About Me

'm an brand and content strategist with experience building
global campaigns at Electronic Arts and foundational brand
systems within Valon, a high-growth fintech startup.

'm passionate about building authentic brand campaigns that

resonate with target audiences and enable companies to tell their

unique story. By building data-driven content strategy decisions

and scalable content operations, | have launched successful

T _ campaigns and created foundational brand systems that connect
£ W companies with quality talent, resonate with players, and build a

g 0 0 K *a lasting brand.




My Approach

Narrative
Building differentiated stories grounded in employee voice
and business strategy

Systems
Creating scalable content engines, enablement tools,
and operational frameworks

Audience
Designing campaigns tailored to technical, early-career, and
global audiences

Optimization
Using analytics, experimentation, and Al-enabled workflows to
continuously improve performance




Refreshing EAS
Employer Value
Proposition ’

Building an updated employer brand narrative grounded in employee

.
s M ',*),'u,

company vision, and multi-channel storytelling. i
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Overview

Business Need

EA needed an updated EVP that better | @ Electronic Arts I aa
) @ Electronic Arts o %,‘ . q .
reflected both the evolving employee quy Wlth ()

experience and the future direction of the Make P|0Y’ “I Q) PGSSIOn © (S *
business. qupen. _ ff‘}}']/— )

Goals

@ Electronic Arts

o Differentiate EA as an employer of
choice

e |Improve candidate resonance

e Align internal and external messaging
e Build scalable rollout systems

EVP Campaign S



How can we position EA as a leader In interactive
entertainment and attract top talent?

The Challenge The Goal
Old EVP not reflecting the Accurately represent the
reality of work at EA and our > employee experience that EA

leaders’ ambitions for the offers.
future of EA.

EVP Campaign



Execution

Research & Alignment

Grounded EVP in employee voices and company
vision via focus groups (employees, executive
stakeholders) to identify company differentiators
and build updated narrative/ messaging
architecture.

Asset Production & Campaign Timeline

Month 1 Month 2

Employee Sourcing, Vetting, Video Filming On-Site &

Employee and Stakeholder Video Production

Focus Groups, Turning

Insights into Key Narrative Multi-channel Asset
Development

EVP Roll-out Strategy

Messaging Architecture
e EVP plllars
e Narrative sequencing
e Modular storytelling

Month 3

Finalizing Hero Video &
Cutdowns

Finalizing Content
Calendar Copy, Assets

Launching multi-
channel EVP Roll-out

Rollout Infrastructure
e Recruiter enablement
e Employee advocacy

e Cross-channel
Integration

Month 4 -6

Campaign Launch &
Sustain

Ongoing EVP Enablement
across People Experience
and Talent Acquisition
Teams



Campaign Assets

@ Electronic Arts

@ Electronic Arts
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) Electronic Aats

Malke play

happen.

EVP Hero Video EVP Pillar Video Cutdowns EVP Linkedin Banners &
Channels: LinkedIn (Organic), LinkedIn Channels: LinkedIn (Organic & Paid), Post Assets
Company Bio, Careers Site, Recruiter LinkedIn Life Page (Why EA), Recruiter Channels: Linkedin
Outreach Outreach

, , , Purpose: Updating all employer brand
Purpose: Comprehensive overview of Purpose: Focused short-form videos channels with EVP messaging to build
Electronic Arts’ differentiators through reinforcing each EVP pillar's messaging R ERE e (e es 2V

our employees’ experiences and strengthening brand narrative

EVP Campaign


https://www.linkedin.com/feed/update/urn:li:ugcPost:7244810270781382656/
https://youtu.be/Xm0cSDaBVKA?si=pe4zExV88Q7-EbTk

Staggered Posting Cadence
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Reflecting EVP across Brand Channels

Let's make
play happen

Electronic Arts (EA) &

Let*s make play happsn.

Enreriainmant Provids Spdwocd Tty C& . 7R Tolloreans « 10K @il g

' Tara & &7 athar esnneclinng sk hare
« Following Learn more (& NECH

Hames fibsaut Posts Jakis Lile Feople insphis

Overview

Electronic Arls créabes next-level enlertainment experiences that inspire players and fans anaund the
wiorld. Hera, everyone is part of the siofy, Par of a community that connects acrass the globe. A team
whene craativity thrives, new persgectives are nvited, and ideas matter. Regardiass of your r .. See

mare

EVP Campaign

) Electronic Arts

Make play happen. 4

At Electronioc Arts, we nurture
arsircomanis where our teams can

ahwvays bring the best to what thay da,

Hare are juat 8 fow o The ways wa're -

supgorting our peapie while conneating - s y o E Ebscdtroric Asts
players and fans around the world Y

Ag & global company operating
im 20 countries, we support
players worldwide. Our team
eallabarates across diffarant
settings and time zones ta
bring big Idean to life.

‘e aim o offer our playens
axpariances that reflect
their unique perspectives
and communities. The Sire
4 players bhave ergayed 1.8
bilion hours creating their
Ciwn Wl clg

With 25 studies and
13700+ peaple globaly, we

._' craate groundbreaking,

bleckbuster antartalnmant
fer our hundreds of milllions

of playsrs and fans

Wa'ng committad 10 our
paaple ard proud to be
recognired os one of the
Baat Employers for Waman,
Diversity, and Tech Workers
in 2024 by Forbes.

Make play
happen.

@ Electronic Arts

Making Play
I’ >ppen.




Reinforcing through employee advocacy

EVP Campaign

ﬁ hichalle Chen &2
sagior

Thrilksd 10 have pariaken in thig recan vides campaign with Elecironic Arts
[EA) % Ermgdcyar Brang Tepm slongaide some incradilile collepgues! ¥

i had the opporiunily 1o share how we gl EA devsiop games, aeperiences, 5l
craslive conneclions thal insgre plyss sed tans worldeade &, 'm gratetul 10
be pat ol EA's cuture, aspecialy iFrough our sengloyes meepune groups,
reerAaishin programs, sed rarerous inclusive inilislives,

Lel's maks play Fapse!

'rl..-:... Il

Al Electronkc &ris. we'ne creabng mesd-leeel srtariainmen experienoes that
inspire plasiers and Tans.

@ Electronic Arts (EA)

iur weorkl redqaings people with shamed passion and unkgus pErspecves.
Thari s Wity WA MUTTure Sl rosimeera s WNErE OUr SEamS can Aways Brireg Thair
st 0 what thiey da.

Hee, voad o part ol Bhe shony
& part of
&} & community that connects across the giobe
& plaoe Wik creativiy Thrves, mewy irsneciines ore ribead, and ideas
maatiar.

& team where everyone makes play happen.

BHear Trom our incredbHe tfeam membors about thek EEp=eieEnse=s of E&, 2
Fearm wihal 0 means bo ke b, pley iegether, and play @1Hn passon.

Let's make play hapoon. B Fittps: Minkd.inlg- <-BPazi

feearcEs FMakoFiayHappen

a Katie Klimowich 2 .

A few montfs age, | hed the incredibls cpporiunily 16 particaste m 3 vadss shoot
wilhi cir Employer Brand Tesm al Elacironic Arls [EA]

| shared vy jourreey hare and kighlghled winal makes 1his place ac eeoal—a
vilrant cullurs thal ancoursges us 16 Birg our whole, aulbentic sekas to work

I truby gratehd 1o be pact al g fesm that values Sollaborstion and crestivily
Workirsg o EA isn past 4 jobs; 'S a chands B be pan ol samething bigger, whern
we Can B lun and maks an et i Gl

| gonr's mpl® 16 ghare 1he fral videcs wilh you Sl A the masstinms, | imabe you 15
check il the Nirs! wided of The sariees belgos, and decoder whal makes E& such o
Fantaalic pless 5 ok

riinkaP|ayHappen Fllscirorichris MitanTheGams YEASporex EA SPORTS

@ Elsctromic fArts (Ef)
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i ERCiroric Arts, we'ne Creatineg nesdt-heve] entesriainmant expeanances tha
Irispdne: plavers and Lo,

O work requbes poomke wWah sharsd Oasskon and unigus perspecihes
That's whey e Numune anvronments shane o [ams can absoys Gring e
bast b0 whial By dio.

Here, you'ne part of the siory.

A part of:
W A community that Conneols acrass tha globa.

A placa whare creatiiby thrhees, nics perspectibes ane invieed, ond deas
malter

A 10T WhENE VT eone makis phay Fapoen.

Haar B ol S red ke e maeabers abaoa hesr S panences ak 48, and
ks whak ik rreians 10 plioy B, pday togobter. and play wiih passion.

I Jardmy Charast [ i Connact

it

Lel's maks plsy happen! M

@ Elesctromse fArts (EA)
- 2 ..@

AT Ekciromdc Arts, we'ne cresting neat-leoel antertalnmaent sxpariences tha
Irispd e phayers 2l fas.

Our work requies peonke with shansd passiom and urigue parspeciives
That's why ‘Wi murmtune anvironmenis whars or teams Canmn absays Snng s
bast b0 wihiad Hreeey di.

Here, you'ne part of the siory.

A part ol
i A communi by that connects across the globe.

A place whiers creafralby Bheives, nios parspecives ant: invied, ond oeas
matter.

A I WHENE BWETEOne makics play Napon.

Har friodm ol Feored Dk feam maimbors aboii theadr s panences 2k B4, and
earn whak i means 10 play Big, play togettar, and pfay with passkon.

Lel's make play happen. & hetos:ffinkd.injg--0faZn

FWeArcEA ghalcPlayHappen




Internal Roll-Out Strateqgy

EVP Messaging and Assets Reflected
Across Employee Experience Channels

e Onboarding
o Employee Recognition Platform
e Benevity (Employee Giving) Platform

e Employer Brand Channels (Careers
Site, LinkedIn, Indeed, Glassdoor)

e Events

e Company Website (Social Impact,
Impact Report, About EA)

EVP Campaign

Education

After roadshowing our EVP messaging with key
stakeholders and cross-functional partners, we
created messaging resources and ongoing office
hours to ensure understanding.

KPI's

Awareness
o Campaign Performance Engagement Metrics

e Employee Advocacy Engagement (Impressions,
Shares, Earned Media Value)

e Anecdotal Recruiter/ Candidate Feedback
o Clicks/downloads on Candidate Infographic



Integrated EVP Messaging into
Recruitment Channels

@ Electronic Arts

@ Electronic Arts

Make play Make play

happen. et .| o A Recruiter Employer Brand Playbook

Cleschrords Arde | g Hroes=

Candidate Flyer Collateral EVP Infographic Recruiter Employer Brand Recruiting Event Branding &
Playbook Collateral

EVP Campaign S}



Results

EVP Hero Video

Our Hero Video garnered an overwhelmingly positive sentiment
score with our audience indicating strong emotional resonance

with our updated EVP.

Video Views

27K

1 79.5% above
15K BM

Engagement Rate

9.8%

128.9% above
4.5% BM

EVP Campaign

Sentiment Score

100

CTR

4.7%

Meeting BM

EVP Pillar Videos

Positive sentiment score, healthy engagement

and met benchmarks

Avg. Vid Views /
Post

10.8K

Meeting BM

Engagement Rate

4.7%

1 4.4% above BM

LinkedIn and our Careers Site also saw growth in visitors
QoQ during our campaign period.

Sentiment Score

100

CTR

3.9%

Meeting BM

10



What I'd Do
Differently

A/B testing EVP messaging
with candidates pre-launch to
confirm messaging alignment
with key audience

Explore PDF-style content
iInstead of video cutdowns to
maximize engagement and
reduce production workload

EVP Campaign

Engagement Rate (per Impression) by Content Type
for all EA Linkedin Content
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Overview

Intern Hero Video

Business Need

Build a go-to-market awareness
campaign of EAs Summer intern
applications to position EA as an inclusive
employer of choice.

E 1Elluc'h"ml|:.ﬁ.rli (EA)
“n i S G ol hrea iy
“““““ ko anvins |qht TAN :I}ﬂﬂ' Inmrr"

fre vou & student inferested i #gaming interrships or eriry roles in #Europe?
forthelsummerhere at Electronic Arts.

Hear froemn & peend® of our Talant A0 gul B toam oired by our Empk o meadi

Elactronic Arts

Goals .
Get in the game.

o Increase applicants from priority
schools & partnerships

® Crmupa for irepimg virusl peess e ]
Fapabi-ag bhbass ¥ § Iy vl s il il b=

Eogator todony:

HM Theurmday Milh D fiews 10507 K

CRarreas Seti ThrursaEy 2 savgEebar 101

-‘!' “‘_T 1-...1-!. rll:l'---l-r._ BT F

e Reach candidates for hard-to-fill roles

e Build awareness and brand love with
next-generation talent

Gal i thi gane|

AF &S e = T e s

PO Killy sim and 13 ctis

Amplifying Global Internships Hiring Needs via

Informational Sessions

EVP Campaign S}



Content Mix

Built a content plan that strengthened our brand narrative, fills awareness gaps, and highlights priority talent and

roles

PDF-style Intern Guide *

i &pplying 1o one of our Summer 2024 #nternships? i
Hore's everyihing ywoeu ressd 1o knoes!

Jodn aur fEAm! @ eiureER LoRcom7ETIE

Electronic &rls Internships 1017 - & pages

ElECronic Arcs

Internships 101.:

Your Guide to Launching
Your Career at EA

32.8% ER (+993% BM)

Before you apply

Check our requirements!

You must be efigible to undertake a
full-time internship during your study
a1 an accredited college or univergity,

You must be legally autharized to
wark in the given country without
sponsorship or relocation,

Applicants who do not meet
these requirements will not be
considered; however, if you
are a recent graduate, we
recommend that you apply to
our full-time roles here!

@ Electronic Arts (EA)
1 %206 731 dpdigvers
1yt + Eatied -

Celabrate our #intEAmme SEroty EA for MMatianalinternDay! 8=

This sarmengs, Guf inTerns ganed handa-on Supssrsrds i &if nexl-leval
SPVanarTrent gepererdes Foundg e ok whie BImieg from 1he bagl in tha
g Y S1eMing with Gur r-pensan mem Carly ADDESE syanls SCraes
Vanoounar, fedwood Ciy, Oriendo, Buchanear, and Gudldiord, aur interns kicked
off Ther aaperianss with workshops, 1aks with company lepdamn, and #aGiting
Team-Bulkbrag egens

Thicsghoul fhesr purnays, Ry ambeaied challerges, aparded their akills,
corrachad with gur 1eame, and conlfibuled Thair ideas - tomaks play happan
‘Wetre g prousd of pil ey ve accomplshad witn usl

Fraady 10 kval wp with Elestnomie &aef o Check gul o Early Carears Pragram
eal hitpe:finkd migleh VK

- :-'- o Ly .I'.'l.l- ali=di)

_. s Forthe'stmimer fere at Electranic Arts.

Cadebrating National aterm Day!

S 557 1 MR - 20 fepsis

37K Video Views (+147% BM)
5.3%ER

Filmed, scripted, and edited Annual Hero Video & Cutdowns

@ _E_lm:.t:rp_nil;ﬁr'ri- [E&)
828730 ki

B T CeisEranng our Takemad, passionae AAIEAFRE and M InCIsEbis mirk
They ve doie 10 make play hadpan this summean 3%

on ArElicealimierndiay, Gur INGRImE predanied Thar propets and ReEmings af duf
NGy Far, ThioiePdnnl (e SUMMarn Gur inhems &irass B4 Tnoem gairss degign,
gnd gofMwans snanearnng M markeing s prochuc] mensgemenl, Tacksd
impactiul wark, made meatmglyl Comnbutions, and Brougnn fregh pampecipes
10 our gickel teams,

Win'me g0 prous of everytiing ey ve accamplsned and Car wail 1o see e
They SordiFes 1 Chamgs The game 41 EAr

A more from cur inkems Delow Bred ok Ul clr Emeangng Takemy
Program haned atpa: el comieasH TS

o B

- T .
- Ty .
o ol

Al T o

‘.ﬂm.nni-;m

- T

push Bavand the boundaries

R You and 457 giiteys F3 CoerenEnis - 20 1epiaths

20K Video Views (+33% BM)
4.9%ER

*Through competitive research, | identified PDF posts as an untapped content type for our team and created our first PDF-style post. It became our highest performing piece of content of all time and
strongly influenced our future content decisions.

20



Turning Interns into Advocates

Intern Linkedln Assets Former Intern Testimonial Video Current Intern Testimonial Posts

] . Tnd P

ool 1 sl i et () T Desteange

by o G 1= - ) 8 Bu :.-.:I:u :'nll'u-I;_I:-ll-. Sl
Ths ﬂ"_ doesn't feel real, but | am eucied to share that Fil be joining Respawn *To have b=an & benaliciary of EA'S social impsct irstiatives, and row 1o be el
Entertainment 35 a Tech Art inbend BiiLing im That oifer seat and 1o hopellly be makirg oanune mpact 1o lives Helho espryone

: arourd the world is a really cool position ta bs in Happy Hatianal Inbern Day™
Ever sinpe | discoverad fech art last vear, I've been capbvatied by &5 endiess
.;'?:;?,::Iql::.tl:,h.;::;i;m i:i:.:ﬁ:;::: ﬁﬁfiﬁﬂtg,ﬁmw Interested in interning with EA n Summer 20247 I'd kovaie bo Shane my summar internshio edperience ot Electronk Ams?
Legencs b=am! : : . y !
Hear from :ﬁ.rlgm. tl'!ntr.'rn Class af .1El & 20, about her journey inderning with EA SUTDMSEA SEA #5ummerinternship #INtEATD

& huge thark you 1o Sem Fupshige, dason Minbers, and the rest of e hinng and returming full-time a3 & 5r. Socisl Impact Coordinalor

& Maarsrgiul mpast an locad Comrinitsas
£ Culbura af knowlocige-gnarmg ard mentorsnip
£4 Orverse 1alent & sxperiences

tesm for supporting me thmoughowd this process. I'm aso foreser grateful for my
inends and famity who bave encoursged me every step of the way.

CAan't wat 1o begin this journey this summest
JHN UE] FIEAREA E.Ma.Cioamy 72146

£ Blectronic Arts

Launching my career
at Electronic Arts

My EA journey started the summer of 2019, |

came an as tne

Summer Internshep at EAR

Pranesy Coebyroncie

fiRg ino 50 commants = 7 reposis From intern 1o full-time: Meet Angie! SRl 17 9 COrTETE S

EVP Campaign S}



Annual Impact R

Campaign
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How can we transform a static Impact Report into a brand-

building moment and storytelling opportunity?

Impact Report Campaign

The Challenge

Historically, the Impact Report
had low engagement across
LinkedIn and EA dotcom.
Candidates, players, and
partners were unaware of key
ESG progress and initiatives.

—

The Goal

Increase candidate
engagement and awareness
by building a dedicated
LinkedIn campaign driving
traffic to the Impact Report.

13



Cross-functional Overview

My Role

Led employer brand strategy, creative
approach, and copy-writing for LinkedIn

Cross-functional Stakeholders
BCl, Legal, DEI, ESG, Execs

CFX Key Objectives

e |Increase Awareness

o Accurately Reflect Progress

o Showcase EA as a Responsible Leader
e Foster Pride & Enthusiasm

o Showcase Positive Impact

e Support Recruitment

Impact Report Campaign

Constraints

e Last minute content changes and stakeholder
approvals

e Timeline delays

Solution

e Plug-and-chug creative assets that could be
easlly updated with content changes

o Taking initiative to drive creative and messaging
strategy, incorporating EVP and employer brand
messaging

15



Building the Impact Report into a Storytelling Moment

While the annual Impact Report was historically treated as a static document and one-off post, | saw an opportunity to build
a storytelling moment for our candidate audience. The company’s progress towards ESG goals and mission-aligned
commitments had untapped value in building brand reputation and attracting candidates who care about social

responsibility and values alignment.

Before:

@ Electronic Arts (EA)
1,22 B HUS Fyloanns

At Elecironic &ris, we are crealors, storviebers, and innovabors, and we're fusled
by our mssion of inspinng the world to play. Through conversation, connaction,
and lgaming, we work 10 create an indus i and heathy cullure whane our team
can thwive and oo ther best work. We'ne honored 1o share our annual impact
Beport telling the angoing story of our work 1or the good of Gur beames, our
players, and o workd, ircluding:

= Contimisd InCrease in company -wide represemionion among women and
undemepresented tafent
# Impacting more than 30,000 studants through STEAM education inttiatives
amd scholarships

BChrying Dase pay oquty giobally based on gender el Dasedl on
raceieithnicity in the LS
M Creatineg worids whers svoryond |5 weHoome through inclusive game dosign,
posites phy, and our paient pleooe

Invspssbinag S6. 3k and more cham 1000 sobarmieer hoars 10 Supnon casses thal
mafier 10 our peon ke andl our COmmun s

© Erribzyineg 1000 carbon neubraliy for cur Horih Amencen coerabonal

erissions

The work v do foday — togetheer = il buolld & bether bomcemoisd. To Hhe
incredible Elecironk Amists aoross e giobs, THAME YOU! #WpireEa

Cip imbo thae Bl meport Espfiosy

e | -#.'

Fai tha jacad ot L Tharemg Our 3023 impaci Report

EE‘ *# i

(o v R B 7 COHTTEnDE 35 repcsia

After:

@ Electronp: Arts (EA)

% Today were thriled o urweld our 2024 Impact Report, highlghiing our
COTETIRMEN bo creating a welcoming workplce, lesigrng inclksive
COETETRINGR kS, IFvESTing im Ehe next gereration of innovators, and progressing our
erdronmental infiatives as a ghooal company.

Here's hoa we Tosier Asiing mpact o lead the foture of evlerainment:

¢ Playing Togeiher: We nuriune an incusne, Engagineg Workplace snvincmnmant
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Mixed Content Types

| prioritized highlighting key wins in a way that was native to the platform through shackable formats like PDF carousels and
visual posts. | also integrated EVP themes into the messaging so that the report reinforced our employer brand.

PDF Photo Carousel Static Thumbnail
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Results

By integrating business objectives with our employer brand narratives, the campaign | led outperformed
industry benchmarks & drove the most traffic to commitments page compared to other CFX channels.

LinkedIn Metrics Tracking Link Performance
Published Posts Avg. Impressions / Engagement Rate Net Sentiment Commitments Link Careers Link Clicks
Post Score Clicks

FY25 6 22K 13.5% 85 3K 1K

7 %
600% YoY 7 13.3% YoY 75991% YoY

Published Posts Impressions Engagement Rate Net Sentiment
Score

e L 198K 1.9% -

Impact Report Campaign
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What Id Do
Differently

Building more bespoke employee spotlight
content that highlights how EA enables
employee giving and volunteering through
VTO benefits, employee donations
matching, and NGO partnerships.

Lean into document-style posts for longer
Impact stories to increase engagement

Impact Report Campaign

Engagement Rate by Content
Type

20

15
10
=
. e

@ Photo

@ Document

Engagemeant Rate (per Impression) by
Contént Typa Toikals

Engagement Rate (per

: 13.5%
Impression)

_FJ_ h_c:_1 0 2. 9%,

Document 18.7%
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Scaling Employee

Building a stronger top-of-funnel for our recruiters through a dedi‘ca,téd

advocacy campaign enabled by Sprout Social R
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Scaling EAs Linkedln employee advocacy program

Overview

Our recruiter employee advocacy program
strengthened our employer brand narrative and
expanded candidate top-of-funnel pipelines via

employee Linkedln networks.

Ongoing Brand Narrative Support

Employees are our most effective brand
advocates. Through monthly meetings with

recruiters, | aligned content pill
recommended messaging wit
candidate information gaps.

Employee Advocacy

ars and

N hiring needs and

Scaling the Program & Measuring Success

By integrating our employee advocacy program
into Sprout Social, | increased the number of stories
shared, reduced friction for members to share
stories, and tracked the success of the program.

# of Advocates Stories Shared

60+ 700+

Earned Media
Value

6.1M $128K

Potential Reach



tructured Content Pillars

| shared monthly content pillars (hiring, culture, hiring manager spotlights), newsworthy company
stories, and recruiter hiring assets for members to share on their personal LinkedIln channels.

Elizabeth Sokolowski [l - 1st

Non-Tech Senior Recruiter @ EA | Building Inclusive Teams for F...

1yr - G)

Cheers to the teams at EA that made waves in 2024! % Check out our
Year in Review and see how we pushed the boundaries of gaming!
Can't wait for what 2025 has in store!

Electronic Arts (EA)
1,601,373 followers

‘Iyr-@

OM Our incredible teams, harnessing the power of leading-edge
technology, spent 2024 delivering unparalleled entertainment
experiences that continue to build and grow global ...more

@ Electronic Arts

2024

Year:

2024: A Year in Review

Employee Advocacy

Tori Gunzenhauser [l - 1st
M 8@ s Sr. Recruiter at Electronic Arts (EA) - Join us in Inspiring th...
10mo - ®

Job hunting in tech and gaming right now is no small feat — if you're
searching, you're not alone, and you are seen. .

I'm currently hiring at Electronic Arts (EA) for our Data & Insights (D&l)
team—a group that transforms data into Al-powered tools and actionable
insights that empower our game teams and enhance the player journey.
It's where creativity and analytics meet to drive strategy and scale.

We are hiring for:
€ Advanced Data Analyst — https://Inkd.in/gQQ_g8Gf
@ Data Engineer - https://Inkd.infgEKKY7mM
@ Senior Analytics Manager -https://Inkd.in/gyUASAA2
@ Senior Analyst - https://Inkd.in/gv8kKKT4

...and more opportunities you can apply to here
https://Inkd.infgXAkjPuM !!

If it's not for you, feel free to share or tag someone who might benefit!
Timing is everything. Sending strength and support to anyone navigating

change right now.

#hiring #gamingjobs #analyticsjobs #techjobs

We are hiring!

Data and Tech Opportunities
Hybrid or Onsite

e Electronic Arts

CC® 429 31 comments - 84 reposts

Kiran Kumar Duvvuri [ - 2nd a+ Connect
Specializing in GCN & GCC Strategic Hiring | Assistant M...
‘ ' Visit my website

2yr - @
. Hiring Manager Spotlight |
As a recruiter at EA | get to work alongside an amazing team of
hiring leaders.One of those leaders,is Siddhartha Baruah,Development Director
for Quality Verification Standards team,India.

| recently sat down with Siddharth,& here are some cool facts that | learned
about his role/team,what he looks for when hiring,& what fires him up about
working in gaming!

© What is your role and what team do you support at Electronic Arts (EA) ?
| am the Development Director,Quality Verification(QV) for National Hockey
League Team in Hyderabad.l partner with the QV Team at EA Vancouver to
ensure we deliver high-quality player experiences.

 What's the best piece of advice you have ever received while working in
gaming,& how have you applied it to your work?

The best advice | have ever received is: "know your product and people." Being
hands-on with the product enables you to make the right decisions, quickly
adapt to changes,& connect with the team while fostering an inclusive
environment to learn.When your team feels involved in the decision-making,they
have a sense of belonging.This makes our work fun, which enables us to get a lot
done!
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