. . ]
Pets at Home: What the sell-side missed 4 Prlmer
Revenue recognition change surfaced A
In Pets at Home's (PETS.L) November '24 interim results,
despite broadly positive write-ups by sell-side analysts
speaking to forecasts being broadly unchanged, a subtle

accounting detail surfaced by Primer helped explain why
shares ended the day -17%

Shares initially down on subdued outlook
Shares were down 8% initially, reflecting management's
more cautious outlook, consistent with brokers lowering
outer year earnings by -8%, which both analysts and
Primer flagged.

Subtle details make the difference

However, hidden deep inside the RNS was a detail that
Pets at Home had changed the timing of care plan
revenue recognition to better align with actual service
usage, resulting in a £4.5m adjusted PBT benefit in H1,
contributing to c. 8% of first-half profitability.

Outlook

Primer immediately flags material change

Primer surfaced this material accounting detail within
minutes of the filing's release, highlighting it within the
e e Overview and Outlook sections of the 'Briefing', as well as

s ‘stable but higher pet population' as supporting factor for future market growth

highlighting not just the change, but also its reasoning and
context.

We were informed of this finding by a buy-side client using
Primer who noted that "this wasn't mentioned in any of the
write-ups by the sell side and was a key factor behind
shares ending up -17%"

New revenue recognition approach: Management introduced a change in revenue recognition for care plans to
'better align care plan revenue recognition across the contractual period’ resulting in a £4.5m underlying PBT impact
in H1. This is a new development.
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