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LOGO



1 Logo
Logo Type

The Royal Advisors logomark is a core part 
of our identity and should always remain 
clear, sharp, and easy to recognise. For 
digital use, the minimum width is 60px to 
ensure it keeps its impact and legibility.

142px



2 Logo
Logo Type

The Royal Advisors  logotype is our full 
wordmark and should be used whenever 
the brand name needs to be clearly shown 
and easily read. It must always appear in its 
original form, without changes to the 
type, weight, or spacing, to protect 
consistency and recognition.

ROYAL ADVISORS



3 Logo
Lockup

The Royal Advisors lockup 
combines the logomark and 
logotype into one complete 
brand signature. Use this 
version when both the 
symbol and full name need 
to appear together. The 
spacing and arrangement 
must always remain 
unchanged to keep the  
brand consistent and 
recognisable. ROYAL ADVISORS



4 Logo
Clearspace

The Royal Advisors logo should always 
have enough clear space around it to stay 
visible and uncluttered. As a rule, use the 
height and width of the logomark as the 
minimum clear space on all sides, and 
never place text or graphics inside this 
area.

ROYAL ADVISORS



6 Logo
Logo colour

The Royal Advisors logo should only 
appear in Gold, emerald Green, Black and 
white. Use the Black  version on light 
backgrounds and the White version on 
dark backgrounds to keep contrast 
strong and the mark clear. Unapproved 
colours should never be used.

ROYAL ADVISORS ROYAL ADVISORS



7 Logo

The royal Advisors logo must always be 
protected. The rules below show common 
mistakes to avoid, helping keep the logo 
clear, consistent, and easy to recognise 
wherever it’s used.

ROYAL 
ADVISORS

Do not change the logo layout.

Rearranging or stacking the elements breaks 
consistency and weakens recognition.

ROYAL ADVISORS

Do not use unapproved colours.

The logo should only appear in official brand 
colours. Random colours weaken the identity 
and creates inconsistency.

R O Y A L  A D V I S O R S

Do not adjust letter spacing.

The spacing within the wordmark is carefully 
balanced. Stretching or condensing the letters 
disrupts the visual harmony of the logo.

ROYAL ADVISORS

Do not place the logo on busy backgrounds.

The logo must remain clear and readable at all 
times. Complex images or low contrast 
backgrounds reduce visibility and impact.

ROYAL ADVISORS

Do not merge or compress the wordmark.

Merging or compressing the logo may cause 
legibility issues and reduce clarity

ROYAL ADVISORS

Do not apply effects or gradients.

The logo should remain clean and flat. Adding 
gradients, shadows, or visual effects distorts 
the identity and reduces professionalism.



TYPOGRAPHY



8 Typography
Headline Font

royal Advisors uses Manrope Semi-
Bold as its primary typeface.

It should be used across all brand 
communications to maintain 
consistency.



Do not replace it with other fonts.

Font Family

mANROPE SEMI-BOLD 
Example Copy

Launch, grow, succeed

Character Set

ABCĆDEFGHIJKLMNOPQRSŠTUVWXYZŽ123456789
0‘?’“!”(%)[#]{@}/&\<-+÷×=>®©$€£¥¢:;,.*



9 Typography
Sub-headline Font

royal Advisors uses Clash Grotesk Medium as 
its Sub-headline typeface.

It should be used across all brand 
communications to maintain consistency.



Do not replace it with other fonts.

Font Family

Manrope Medium 
Example Copy

Launch, grow, 
succeed
Character Set

abcćdefghijklmnopqrsštuvwxyzž1234567890‘?’“!”(
%)[#]{@}/&\<-+÷×=>®©$€£¥¢:;,.*



10 Typography
Body Copy Font

Royal Advisors  uses Manrope Regular as its 
Body Copy Font.

It should be used across all brand 
communications to maintain consistency.



Do not replace it with other fonts.

Font Family

manrope  Regular 
Example Copy

launch, grow, Succeed is our motto at royal advisors consulting we 
want to help you all the way through to sucess with our world-
class consultation services

Character Set

abcćdefghijklmnopqrsštuvwxyzž1234567890‘?
’“!”(%)[#]{@}/&\<-+÷×=>®©$€£¥¢:;,.*



11 Typography
Headline Font

Line-height is consistent across all 
typography.



As a rule:

	•	Larger type sizes use tighter line-
height

	•	Smaller type sizes need more 
space for readability



Headings sit best at 90%.

Body copy should sit around 100%

60%

LAUNCH,GROW,SUCCEED

70%

We are committed to helping you build and expand your 

business with valuable tips, tricks, and insights. Our aim is 

to provide you with the knowledge and resources necessary 

to tackle the challenges of entrepreneurship and achieve 

lasting success in a competitive landscape.

100%

We are committed to helping you build and expand your business with valuable tips, 

tricks, and insights. Our aim is to provide you with the knowledge and resources 

necessary to tackle the challenges of entrepreneurship and achieve lasting 

success in a competitive landscape.



12 Typography
Headline Font

Avoid 

We're here to help your business 

grow with valuable insights, 

equipping you to tackle 

challenges.

We're here to help your business 
grow with valuable insights, 
equipping you to tackle 
challenges.

We're here to help your business 
grow with valuable insights, 
equipping you to tackle 
challenges.

We're here to help your 
business grow with valuable 
insights, equipping you to 
tackle challenges.

We're here to help your business 
grow with valuable insights, 
equipping you to tackle 
challenges.

We ' r e  h e r e  to  h e l p  yo u r  
b u s i n e s s  g r o w  w i t h  va l u a b l e  
i n s i g h t s ,  e q u i p p i n g  yo u  to  
ta c k l e  c h a l l e n g e s .



colours



14 Typography
Headline Font

Royal Advisors Core colours are 
Emerald Green, Rich Gold, Ivory These 
Should be used as the primary 
brand colours across all 
applications. Do Not replace with 
unauthorised alternatives

Emerald Green

rgba(0, 81, 74, 1)

#00514a

Rich Gold

rgba(216, 174, 42, 1)

#d8ae2a

Ivory

rgba(247, 244, 237, 1)

#f7f4ed



15 Typography
Headline Font

Royal Advisors’ colour system 
enhances the core palette with 
supporting tones for depth and 
contrast. MYS Champagne Accent 
(#c0a27e) is for subtle highlights. 
MYS Royal Purple (#450a8f) 
supports primary elements. MYS 
Deep Purple (#2e0365) adds weight 
for backgrounds. MYS Pure White 
(#ffffff) ensures clarity.

Royal Purple

rgba(44, 26, 77, 1)

#2c1a4d

Midnight Navy 
 rgba(14, 26, 43, 1) 
 #0e1a2b

Warm Sandstone

rgba(203, 184, 157, 1)

#cbb89d



21 Colours

Colour Pairings

The Royal Advisors color system 
guarantees approved combinations for 
consistency and clear visuals. Always use 
colors that contrast well for easy reading 
and accessibility. 



Steer clear of unapproved mixes that can 
make text hard to read. Each pairing 
should feel purposeful and match the 
core identity.



22 Colours

Do Not Use Gradients 

Only Use Approved Gradients in the Royal 
Advisors  brand Identity Only For 
Backgrounds



LAYOUTS



24 Layouts
Margin Construction

To create consistent margins, take 
the longest side of the application 
and divide it by 25. This produces a 
margin equal to 4% of the layout, 
allowing it to scale proportionately 
across different formats and sizes.



In extreme formats ( very wide or 
very tall layouts), margins may need 
to be adjusted manually to maintain 
optical balance and visual 
consistency.

76

76

LAUNCH, GROW 
SUCCEED. 
Schedule a consultation directly on our website and let us help 

you kickstart your business journey with our expert support 

and guidance. Together, we can turn your ideas into reality!

76
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LAUNCH, GROW 
SUCCEED. 
Schedule a consultation directly on our website and let us help 

you kickstart your business journey with our expert support 

and guidance. Together, we can turn your ideas into reality!



25 Layouts
Margin Construction

To create consistent margins, take 
the longest side of the application 
and divide it by 25. This produces a 
margin equal to 4% of the layout, 
allowing it to scale proportionately 
across different formats and sizes.



In extreme formats ( very wide or 
very tall layouts), margins may need 
to be adjusted manually to maintain 
optical balance and visual 
consistency.

LAUNCH, GROW SUCCEED. 
Schedule a consultation directly on our website and let us help you kickstart your business journey with our 

expert support and guidance. Together, we can turn your ideas into reality!

LAUNCH, GROW SUCCEED. 
Schedule a consultation directly on our website and let us help you kickstart your business journey with our 

expert support and guidance. Together, we can turn your ideas into reality!
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