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Marketing Strategist

Education

Master’s in International Marketing (MMKT) GPA 3.5	                                               Sep 2025 - Present
Hult International Business School | Boston, MA
· Specialized in Branding


Master’s in Business Analytics (MBAN) (ENROLLED	                                               Sep 2026 - May 2027
Hult International Business School | Boston, MA

Bachelor’s in Business Administration	                                               Sep 2017 - May 2022
   Ozyegin University | Istanbul, Turkey
· Specialized in Marketing
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Relevant Experience


Hult International Business School | Boston, UnitedStates          	                                       Feb 2026 – Present
   Operations Intern. Responsible for Event Management, Managing day to day campus operations. 


Redstone Energy | Karachi, Pakistan          	                                       Jan 2023 – Sep 2025
   Marketing & Sales Director | Digital Growth Strategist | Data-Driven Decision Maker. Responsible for providing
strategic oversight, governance, and business growth direction in the renewable energy and finance sector.

· Directed strategic oversight and governance by leading long-term planning, policy development, and risk management initiatives, ensuring compliance and sustainable growth in the renewable energy sector.
· Advised executive leadership on business growth and market expansion through evaluation of investment, opportunities and financial reports driving alignment with corporate goals and shareholder interests.
· Strengthened business development and brand positioning by leveraging industry insights, networks, and technology deployment strategies, resulting in enhanced partnerships, sustainability practices, and operational efficiency.

SoSafe Water Technologies | Karachi, Pakistan                                                                               Jan 2023 – Aug 2025
   Director Sales and Marketing. Responsible for leading digital marketing and sales strategies.

· Spearheaded digital marketing transformation by developing and executing data-driven strategies, generating over $2M in qualified leads and significantly expanding market share.
· Enhanced brand visibility and online presence through SEO, content marketing, and multi-channel campaigns, achieving higher search engine rankings and a stronger digital footprint. 
· Directed cross-functional sales and marketing teams to optimize lead generation, customer acquisition, and retention processes, resulting in measurable improvements in growth and customer engagement.

ISIK GROUP | Istanbul, Turkey                                                                                                           Aug 2022 – Jan 2023
JR. Digital Marketing Specialist and International Sales Assistant. Responsible for executing SEO driven digital marketing campaigns, managing international sales support, and enhancing brand visibility through content creation and market research strategies.

· Executed data-driven digital marketing campaigns across SEO, social media, and email channels, boosting website traffic, online engagement, and brand awareness.
· Delivered international sales support by conducting market research and competitor analysis, enabling refined strategies and improved campaign performance in global markets. 
· Collaborated with content and design teams to produce high-quality digital assets and promotional materials, resulting in stronger customer engagement and higher conversion rates.



Ozyegin University | Istanbul, Turkey                                                                                               Sep 2016 – July 2022
International Marketing Specialist | Head of International Body. Responsible for leading international student recruitment and marketing initiatives, driving enrollment growth, global brand visibility, and stakeholder engagement through strategic campaigns and events.

· Led international student recruitment and admissions by designing and executing strategic marketing campaigns across diverse regions, increasing global enrollment and strengthening the university’s international presence.
· Enhanced brand visibility and market share by representing the university at international fairs, webinars, and recruitment events, boosting student interest and global recognition. 
· Partnered with internal teams and external stakeholders to develop innovative marketing initiatives and engaging digital content, resulting in higher student engagement and improved conversion rates.



Additional Experience

Tesra International | Research Assistant | Istanbul, Turkey                                                             May 2016 – Jun 2016
SoSafe Water Technologies | Marketing Intern | Dubai, UAE                                                          Jun 2016 – Aug 2016

Additional Information

Languages: English (Native); Turkish (Fluent); Urdu (Native)
Certifications: Social Media Content & Strategy (Google); Google SEO (Google); Digital Marketing (Google); Engaging Customers (Google), Google Ads (Google), Project Management (Google); Data Exploration (Google)
Technologies: Microsoft; Hootsuite; Canva.
VISA: DOES NOT FALL UNDER H1-B $100,000 




