A

N,

N7

AMCIS 2026 HEADLINE SPONSOR ©A OpenApply | & Forig

[ st on Gr

NNNNNNNNNNNNNNNN

It’s all about the vibe

Mark Hooper and Alastair Poole
Quantock

#AMCIS2026

et oalilydl 1G



UUAN

TS ALL * o,
ABOUT
THE VIBE




N | Sy TR ®
: ‘.r ‘ ‘ 3 é
WE KNOW IT'S

MOVE MINDS, SHIFT PERCEPTION QUANTOCK.COM | 3 %W




N

‘ , ' QUAN

MoV a4 = QUANTOCK.COM | 4 [Tk




VIBE DEFINITION

In this context, a vibe is the emotional impression
people form before they consciously evaluate a brand.

It’s the tone, energy and alignment people pick up
instinctively, often within seconds. It’s the cumulative
effect of how something looks, sounds, behaves
and feels in the real world.
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PEOPLE DON'T
CHOOSE A SCHOOL.
THEY GHOOSE A ¢EELING.
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FEELING {

Visual Equity

Tone and Language

Customer Experience

Environment
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WHY DO SOME DESIGNS AND
TRENDS BECOME ICONIC?
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LEITGEIST
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It's a tough call. They!reso different.
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ZEITGEIST DEFINITION

Zeitgeist is the ‘spirit of the age’.

It is a way of referring to the intellectual,
cultural, ethical and political climate of a specific
historical period. This prevailing mood shapes
beliefs, behaviours, and trends, reflecting the
collective mindset of an era.
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DEAD

OVERDONE

DIFFERENT
DESIRABLE

THE SATURATION GURVE

If you don’t move,
you get moved past.

POPULARITY

All trends go through the cycle,
going from fresh and distinctive
to overused and invisible.

TIME
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PEAK
DEAD

DIFFERENT
DESIRABLE
OVERDONE

YOU WANT
TOSTAY
HERE!

POPULARITY

TIME
QUAN
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DEAD

DIFFERENT
DESIRABLE
OVERDONE

POPULARITY
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Where does your school’s branding
sit on the Saturation Curve?
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Audience Q&A

@ The Slido app must be installed on every computer you’re presenting from



https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
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FROM VIBE TO
DIFFERENTIATION

Don’t follow trends, follow truth.
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EMOTIONAL +  VALUES

How it What you’ll never
should feel. compromise.
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) THESE COLOURS MAKE YOU FEEL?




HOW DO THESE COLOURS MAKE YOU FEEL?
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IF GOVERNORS

REMOVED ONE VALUE,
WOULD YOU RESIGN?

If so, which value would this be?
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Which value, should it be removed,
would you resign for?

(D The Slido app must be installed on every computer you’re presenting from SIidO
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WHAT REALLY SHAPES YOUR
BRAND VIBE IS HOW THOSE
VALUES SHOW UP IN THE WORLD
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MANY ORGANISATIONS AND
BRANDS KNOW WHAT THEY DO,
AND SOME KNOW HOW THEY DO IT.
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VERY FEW BRANDS KNOW
WHY THEY DO WHAT THEY-BO.



LET'S DEFINE
YOUR SCHOOL'S
TRUE BRAND
PURPOSE
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OMG WHAT IS THAT?

HOW

WHY



WHAT DOES YOUR ( HOW | WHY
SCHOOL DO?




WHAT ( HOW DOES YOUR WHY
SCHOOL EXIST?
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WHY DOES YOUR
SCHOOL EXIST?




WHO'S ‘WHY" IS THIS?

To empower people through

beautifully designed,
easy-to-use technology.

peocock
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Who'’s ‘why’ is this? "To empower people
through beautifully designed, easy-to-use
technology."

(D The Slido app must be installed on every computer you’re presenting from SIidO
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Clarity comes from
A knowing what you
\ stand for.

How your brand
feels really matters.
™
§i:

A clear ‘why’ helps
people connect.
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VIBE = FEELING.
FEELING = BRAND.
BRAND = EVERYTHING. S
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Audience Q&A

@ The Slido app must be installed on every computer you’re presenting from
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Now it is time for......
Coffee and conversations in the Exhibition Hall

Your next Breakout Sessions start at 11.30am
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