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How schools can stay distinctive 
in a world of shifting taste, tone 
and trends.

It’s all
about 
the vibe

QUANTOCK.COM
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We know it’s 
a tough world for 
marketeers Right now
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Hold up

What even is a vibe?
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VIBE Definition

In this context, a vibe is the emotional impression 
people form before they consciously evaluate a brand. 

It’s the tone, energy and alignment people pick up 
instinctively, often within seconds. It’s the cumulative 

effect of how something looks, sounds, behaves 
and feels in the real world.

People don’t 
choose a school. 
they choose a
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People don’t 
choose a school. 
they choose a feeling.feeling
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Visual Equity

Tone and Language 

Customer Experience

Environmentfeeling
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Why do some designs and 
trends BECOME ICONIC?
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And some trends…die

R
IP Skinny Jeans



zeitgeist
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zeitgeist
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zeitgeist Definition

Zeitgeist is the ‘spirit of the age’.

It is a way of referring to the intellectual, 
cultural, ethical and political climate of a specific 

historical period. This prevailing mood shapes 
beliefs, behaviours, and trends, reflecting the 

collective mindset of an era.

MOVE MINDS. SHIFT PERCEPTION

zeitgeist
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The Saturation Curve DI
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If you don’t move, 
you get moved past.

All trends go through the cycle, 
going from fresh and distinctive 
to overused and invisible.
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You want 
to stay 

here!
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Low 
Rise 
Jeans

MDF 

Paneling

Statement 

Foliage

Wide-leg 
trousers

Grey 
Walls & 
Floors
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EXERCISE #1

Where does your school’s branding 
sit on the Saturation Curve?

What are 
you 
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Submit your answer 
on slido.com
Enter Code: 4459 965
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Audience Q&A

The Slido app must be installed on every computer you’re presenting from

Do not edit

How to change the design

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
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Where does your school’s branding 
sit on the Saturation Curve?

The Slido app must be installed on every computer you’re presenting from

Do not edit

How to change the design

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
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Don’t follow trends, follow truth. 

From vibe to 
differentiation
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differentiation

+Emotional
How it 

should feel.

VALUES
What you’ll never 

compromise.



EMOTIONAL
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HOW do these colours make you feel?
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HOW do these colours make you feel?
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VALUES
QUANTOCK.COM | 25MOVE MINDS. SHIFT PERCEPTION



If governors 
removed one value, 
would you resign?
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EXERCISE #2

If so, which value would this be?

MOVE MINDS. SHIFT PERCEPTION
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Submit your answer 
on SLIDO.com
Enter Code: 4459 965
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Which value, should it be removed, 
would you resign for?

The Slido app must be installed on every computer you’re presenting from

Do not edit

How to change the design

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
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What really shapes your 
brand vibe is how those 

values show up in the world
And why they exist in the first place
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Many organisations and 
brands know what they do, 

and some know how they do it.



and some know how they do it.

Very few brands know 
why they do what they do.
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What How Why

Let’s Define 
your School’s 
true brand 
purpose



QUANTOCK.COM | 33

What does your 
School Do?

How Why
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What How Does your 
school exist?

Why
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Why does your 
School Exist?

What How
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EXERCISE #3

To empower people through 
beautifully designed, 
easy-to-use technology.

Who’s ‘why’ is this?
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Submit your answer 
on slido.com
Enter Code: 4459 965
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Who’s ‘why’ is this? "To empower people 
through beautifully designed, easy-to-use 
technology."

The Slido app must be installed on every computer you’re presenting from

Do not edit

How to change the design

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
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Summary
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How your brand 
feels really matters.

Clarity comes from 
knowing what you 
stand for.

A clear ‘why’ helps 
people connect.

SUMMARY



Vibe = Feeling. 
Feeling = Brand. 
Brand = Everything.
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Any Questions?
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Submit your Questions 
on slido.com
Enter Code: 4459 965
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Audience Q&A

The Slido app must be installed on every computer you’re presenting from

Do not edit

How to change the design

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design
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Thank you 
for the yap
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mailto:hello@quantock.com


Now it is time for……

Coffee and conversations in the Exhibition Hall

Your next Breakout Sessions start at 11.30am


