
L I Z  P A N I A G U A N ° 7 1  — P R O C E S S

P R O C E S S

N°71
To the chair with the hole in the back.

P R O FE S S O R T E R M

Fall 2024

C L I E NT

Design Within Reach

1

Peter Wong

N°71



L I Z  P A N I A G U A N ° 7 1  — P R O C E S S

0 1  ·  D E S I G N  R E Q U E S T

Selling by storytelling

Design a promotional brochure for Design Within Reach that 

highlights one piece of furniture and its designer, plus an 

exhibition space that brings the brochure to life in store.

I worked on the Saarinen Executive Armchair, model N°71 of 

Knoll's 70s Series. Saarinen was my main source of inspiration: an 

architect whose buildings and furniture share the same energetic, 

fluid curves.

The audience is DWR's customers: shoppers already interest in 

design furnishing homes and offices who care about the story 

behind the pieces.

KEYWORDS

Optimistic · Futuristic · Flowy 

Ergonomic · Slick
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Why it works

• Three ideas, one cover. The die-cut is the “71” numerals, the arch and 

the hole in the chair's back all at once, and it carries from cover to 

exhibition entrance, inspired by his architecture style.

● The reveal. The cut works as a window, so opening the brochure is the 

beginning of the story; chair, designer, how it started, and colors.

● Colors from the product. The pattern is built from the colors the N°71 is 

upholstered in, so the brochure directly shares similarities with the chair.

● Room scale. The exhibition is a 3D version of the brochure, so the brand 

feels the same in your hand and in the space.
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From sketch 
to final

● Tested more display typefaces, then narrowed to one high-

contrast serif for headlines and the N°71 mark and paired it with a 

clean sans serif for body copy.

● Established a consistent hierarchy: headline, short text block, 

image.

● Cut the palette down to navy, red and olive. The full upholstery 

range appears only in the dot pattern.

● Simplified the format: dropped the accordion + fold-out + inserts 

for a die-cut booklet, an N°71 band and a lined DWR envelope.

● Turned the die-cut test into the final “71” window that reveals 

Saarinen.

● Chose the arch concept for the exhibition and branded it like the 

brochure.
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