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Con tact

D i g i ta l  e x p e r i e n c e  D e s i g n e r

H a y l e y  M c H u g h

A d d i t i on a l Work Exp eri en ce

S a f d i e  R a b i n e s  A r c h i t e c t s  |  F u l l -T i m e  |  J u l y  2 0 2 1  -  A u g  2 0 2 3

J u n i o r  A c c o u n t a n t

A u s t i n  L e g a l  G r o u p ,  A P C  |  F u l l -T i m e  |  O c t  2 0 1 9  -  J u l y  2 0 2 1

A d m i n  M a n a g e r,  A c c o u n t a n t

releva n t  Work Exp eri en ce

� O ptimis ing the  s ite  fo r  us a bi l ity  a nd  pe rfo rma nce  us ing ind us try be s t  
pra c tice s  to  ens ure  a  high-q ua l ity  d igita l  ex pe rience.

� C rea ting a  v is ua l ly  enga ging o nl ine  pre s ence  tha t  s howca s e s  the  
bra nd ’s  s to ry,  va lue s ,  a nd  w ine  c ulture,  d r iv ing c us to me r enga gement.

� C o l la bo ra ting w ith the  tea m to  d e fine  the  w ine ry 's  bra nd  id entity  a nd  
vis io n,  d e s igning a  uniq ue  lo go  tha t  ca pture s  its  e s s ence.

� D e s igning a nd  d eve lo ping a  ful ly  re s po ns ive  we bs ite  fo r  a  lux ury 
w ine ry in  N a pa ,  CA ,  enha ncing us e r  ex pe rience.

G l o b a l  W i n e  B r a n d s ,  I n c .  |  J a n  2 0 2 5  -  P r e s e n t

We b  D e s i g n e r  

� Wo rke d  clos e ly  w ith the  Senio r  U X / U I  D e s igne r  in  bi-we e k ly  me e tings  
a nd  d e s ign c r it iq ue s ,  re fining s o lutio ns  to  ba la nce  us e r  ne e d s  a nd  
bus ine s s  go a ls .

� D e s igne d  a nd  re fine d  wire fra me s  a nd  inte ra c tive  pro to type s  in  F igma ,  
enha ncing pe rs o na l is a tio n a nd  us a bi l ity,  lea d ing to  a  12 %  inc rea s e  in  
us e r  s a tis fa c tio n.

� C o nd uc te d  us e r  re s ea rc h a nd  us a bi l ity  te s ting fo r  a  ma j o r bra nd ’s  
o nbo a rd ing j o urney,  c rea ting pe rs o na s  a nd  j o urney ma ps  to  id entify  
improvements .

F o o l p r o o f  D e s i g n  A g e n c y  |  L o n d o n ,  U K  |  M a y  2 0 2 4  -  S e p t  2 0 2 4

U X / U I  D e s i g n  I n t e r n

S ki lls

� R e s e a r c �
� P r o t o t y p i n �
� Te s t i n g

C o m p e t e n c i e s :

� B r a n d i n �
� Ty p o g r a p h �
� C o l o r  T h e o r y

� F i g m a �
� A d o b e  X �
� I l l u s t r a t o r

D i g i t a l  To o l s :

� F r a m e �
� I n D e s i g �
� P h o t o s h o p

Ed ucat i on

Sa n D ie go  Sta te  Unive rs ity

A ug 2 0 15  -  M ay 2 0 19

Bac h e l or ’s ,  BAS c -  M ar ke t i n g

UC SD  Ex tend e d  Stud ie s

Sept 2 0 2 1 -  M a rc h 2 0 2 2

Ce r t i ficate,  F u l l -S t ac k  Codi n g

G o o gle  C o urs e ra

J a n 2 0 2 3 -  Sept 2 0 24

Ce r t i ficate,  UX  De s i g n

R e gent’s  Unive rs ity  L o nd o n

Sept 2 0 2 3 -  Sept 2 0 24

M aste r ’s ,  M .A .  -  UX  De s i g n

Ud emy A ca d emy

J a n 2 0 25-  Pre s ent

Ce r t i ficate,  Grap h i c  De s i g n  MC

www.hayleymchugh.com



