
Logo

The Turbo Law logo reflects speed, strength, and progress, capturing the essence of our brand. Its 
bold geometric form conveys professionalism, trust, and forward momentum, ensuring a modern 
and authoritative presence in every application.
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Logos
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Primary Logo

The primary logo is the most important representation of 
Turbo Law.
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Secondary Logo

The secondary logo provides flexibility for alternative 
applications.
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Logomark

The logomark is the standalone symbol derived from the 
Turbo Law logo. 
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Logo Clear Space

‘Optical’ Logo Clear Space

To protect visibility, the logo requires clear space equal to the height 
of the ‘T’ in Turbo. This optical boundary ensures no text, shapes, or 
imagery interfere with the mark. Maintaining this space guarantees 
clarity and preserves brand integrity across applications.
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Logo Color Variations
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Primary Colour

02

Primary Inverse

03

Secondary Colour

04

Secondary Inverse
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