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The job at a glance
Reporting to the Creative Content Strategist, you are responsible for crafting original, engaging content across various disciplines (advertising, branding, direct marketing, digital, social media, corporate communications, print design, events, and more). 

You have a keen eye for detail, a versatile writing style, and an understanding of how great content can make complex ideas more tangible, inspire users and stakeholders, and drive campaigns forward.

In this role, you are expected to meet tight deadlines, make quick revisions and stay calm under pressure.

Your responsibilities
· To be proactive, ideas-focused and ambitious in helping to drive forward the role of engaging content and quality copy informed by research and joined-up thinking.

· To write content that informs, educates and engages, both short form and long form.  This includes blogs, articles, reports, scripts, brochures, interviews, video storyboards, newsletters, website copy, social media posts, etc.  

· To provide copy and headline ideas for client campaigns, demonstrating a clear understanding of their brief and objectives - familiarising yourself with their services, products, tone of voice, competitors and target audience.  This includes liaising with internal stakeholders to agree on a content approach, providing concepts/copy, and amending them in line with key stakeholder feedback.

· To support and influence Accord’s brand personality and marketing collateral.  

· To write supporting narrative for Accord’s regular reports and market updates that clearly convey the research process and subsequent findings and recommendations. 

· To be involved in the production of white papers, research documents, corporate communications, etc. This includes working closely with our media partners to produce co-funded/branded collateral.

· To be involved as required in new business presentations/pitches, providing stand-out copy.  Plus, to create PR coverage for all new business wins.

· To continually adapt, learn and utilise AI generative tools to open up new possibilities and to improve productivity.

· To attend, prepare for and participate in one-to-one/team meetings to review/guide performance (including appraisals), share ideas and initiatives, communicate objectives, and agree on plans/focus. 

· To recognise the importance and benefits of effective teamwork, assisting colleagues, and providing cover when required.  Plus, maintaining good communication links with other departments/teams/individuals across the business. You must be prepared to share credit and shoulder difficulties.

· To attend internal/external training sessions as appropriate to increase skill set.  Plus, as we work in an ever-changing industry that requires continual learning, you are responsible for keeping abreast of copywriting trends and sharing best practice skills with colleagues. 

· To act as an effective, professional ambassador for the company at all external events, conferences, and presentations, and proactively on social media.

· To undertake special projects and tasks as and when required.
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