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INnstruction Guidelines

These guidelines are implemented
for the purpose of illustrating the
concepts and ideas that defined
Reins visual ldentity, as well as

highlighting its main elements while
projecting their dierent applications,
this guideline also explains how to
apply the logo in a consistent and
clear manner in various applications.

~Oor the Reins, this branding
scheme was created specifically.
Our objective to promote

familiarity, identification, ano

relevance dependson t

Ne suU

DelinNg used consistently
systematically.

anad

stem
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Logo

1.0

Primary Logo

Let's take the reins of
innovation and drive our future
forward.

Empower your team to hold
the reins of innovation and
create impactful solutions.

Seize the reins of innovation to
lead the market with
groundbreaking ideas.

Jled9 lon] JSuin Judinodl 9u yusill 80L8g 5Kl (§ 8y0lall ploj 33T @i (] Bugi whlell 0de § dooiwoll db pidl gl do >3l U] i 29 :"Og8all” ol "eloyl" (G dy vl dslll @ "reins" d_ols

16 paiseall Olyhell dos il @ly]
"l oloj Joi" e
"3l olojy cluol” o

1903l plojy Eluol Jio 8olsll of & Japudl @lei (&l 8L wll § dalsll pasi_uws lgaizgig Jusdl 6049

Sl jluo § Sl of

"3l olojy 28" o Joi o= (gl "take the reins" 5)L§.C(3 oS dlalud] of 6 sl ] "reins" dolS yuid 1Sjlorall plasiwl 8

il Yoo § &y0lallg sl Y gesy libell 0de ¢po JS

A gduunll ol 6oLsJ|

1S LS )3l g=v d=rgi 6)le @ "reins" dolS olosuiwl (1Soy

reins

©2024 REINS

BRAND GUIDELINES

05



Logo

1.1
The Mark

Our logo is the most visible
element of our identity that will
provide a unigue presence.

Thelogo was created based on
a thorough marketing strategy
and has a compelling meaning.

Our design, which consists of a
logotype that is both powerful
and straight forward, is meant
to capture the significance of
Reins as a landmark. facilitating
the creation of an emotional
pbond with the audience.

eble bl @l @ oguu oo 181 dolles "Reins' dpool su—wd Ul rbliog ($99 (90 jleib (o (S SMI liasousi Yo
290l go

13439 1jgui> lisviowwg g @ g9 #S3l raiell 9o U)jlew
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Logo

1.2

Negative &
Minimal Spaces

The exclusion zone refers to the
area around a logo, specifying
the amount of designed clear
space or containing no other
graphic or text that can sur
round the logo . Elements that
infringe on this space will be
breaking the brand guidelines .

When incorporating partner
logos with Reins logo make
sure to maintain clearspace .

To ensure visibility and legibility
, logos should never be
presented in sizes smaller than
the requirements shown on
next page . 60*19 pixelsis the
lowest minum size for our logo .
The smalllogo mark should be
used at a size between 25*25px

Aoyl @luwo e Blasdl (1o 0SB "Reins” jlew 2o el idl Wl)jlab zos Jic

jleutd oo J8T .4l dxaall § doudgall Lisdl gasdl (o yuol ooy dudse Lo 3 idicl ) dggug jleut] Zaudg Olowd)

sy FO*10 (o 7oly e jleuinl) 8 sl dolell olasviwl Loy

Aol dolall ol ¥ da)lo (oSiw d-luwall 03 (§y3v yolic

S9ind B Loy duauasall de)la)l d>luuall jlado Saig jleddly dlasall do>luadl ] i dylodl ddhio
Dl lusd (G yoguai gl Wlogaw) S Gle

1x

1x

1x

Ix

1x

1x

reins

THE MINIMUM SIZE

reins

Digital logo
(25 pixels height)

reins

Digital logo
(25 pixels height)

reins

Printed logo
(7mm height)

reins

Printed logo
(7mm height)
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Logo

1.3

Logo On Colors

Thelogo color should be
consistent with the background,
as shown. Contrastis very
important - use a white logo on
color backgrounds.

The background colors may be
any from the color palette, as
shown in this page.

dotuall 038 § zudge oo oS 0lgI8l do-g) eus Ug) ST o dxalsdl Vlgll VeST O Koy

0wl oL Blews el - 132 cgo (Uil zudgo 99 oS dudlidl go wliio jleddl Ul VoS Of L

diglall Wbl e

rens

rens
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Logo

1.4

Logo Misuse

Thelogo should always be
reproduced from the master
artwork provided to maintain
the integrity and promote the
consistency of the brand. It
should never be altered,
redrawn, or manipulated in
anyway.

The examples shown here
illustrate possible misuses of
Reins logo that should be
avoided

Consistent and accurate
presentation of our logo
reinforces awareness of our
brand and ensures the legal
protection of our identity.

To help avoid misuse, follow
the guidelines and standards
shown in below.

Lguizd w1 "Reins jlewid dlaisall dib Bl Wlolosuwl o dusbg ool diodl zusgi

Ayl doMlell Slus i diolw e Blasll podall (gut ! §all ol (o el zll sole] sl caoy
JEw8l o JSi (S dy el of o) 83le] of 0y 130T 2uiy 3

Avoid stretching

Avoid rotating

reis

yelsS

Avoid using off brand colour

Avoid boxing in logo

reins

Avoid adding strokes

Avoid warp logo

Avoid 3d inlogo

Avoid using drop shadow

reins

vels
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Logo

1.5

Logo Placement

Toensure consistency make
sure to use the logo in certain

areas of every canvas or page .

Ao gl d>g) S (1o 6000 (§blio (3)[9.;11.” ©lasiwl (o 38U 1 Glwidl Olowd)

eis

eihs

reis

eihs

Ireins

eihs

eihs
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Logo

1.6

Common
Brand Principles

Co - brandingis an
arrangement in which two
established brands collaborate
to offer a single product or
service that carries both brand
names . In these relationships,
generally both parties
contribute something of value
to the new offering that neither
would have been able to
achieve independently .

When our visual identity is co
sponsoring another brand, the
CO - brand logo must always
appear next right next to our
logo

Wldo}dé&}lg&.obgiaﬂ.orog&iﬂ Ul 8 (i) GtoMe Ogle dud oy iyl 99 dyy ol WleMell i & ytinadl Ooleill
ISty ddudod (Sowadl (ro S0 d (Sl gl oyl (§ doud (83 (s Bole (18 bl US (0ol g WBMlell 0d o (§ .iiollsll

slozn L85l &S ol ! dyy ol doMell jlauh jgby Of om (S5 dyylos dolle dyley @ dypadl linge Wlyiml Jie

0 rilo Uyles

reins

ldentification
mark
commercial
common

|dentification
mark
commercial
common

|dentification
mark
commercial
common

|dentification
mark
commercial
common

reins

INNOVATI®N

360

Certified

Gold Partner
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2.0 Elements
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2.0

Color Scheme

The specification of colors
across different media and

) Joei 63l lgl¥l ol 1889 rumuall )lgl¥l o olasuiwl Ladls oy

substratesis not an exact (deguboll) dunlid] z)l> plosiwlU OlgJi :CMYK
science, they should be Al Gle plosdwl Olgll :RGB
attached visually according to dba>Mo >
each particular application.

Pantone ylgli juleo ddylno) oo oy PDF JI 3o § dubgieall lgs3l
The colors percentages shall be 189 Wlaladl Gle olosiwil PDF JI i
usedare
as demonstrated. The
dominant color is
(Orange-Red) & used for all

Gk JSI 1899 Gy Lghasy oy Of o 18485 LBle ) &élinall Olollg biluwgll e Olgl8ll 300

21033 a9 (o> HI-Jlainl) g2 ougall 0l ik LoS doudgo lgolasviwwl Liom (&l OlgIHl G
b Olalidl (e olodiwll (Davy's Grey) soloyl 9o Lalasduwl 3531 G gl Oléunil

applications. The 2nd most
used coloris the Davy's Grey
for on-screen use only.

Always use the correct color

©2024 REINS
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breakdown
for the color space you are
working with.
CMYK: Colors for off-screen
use
RGB: Colors for on-screen use
Please note:
- The colors shown on this PDF O @) ve]
are not o 2 el
intended to match the i) (- )
Pantone Color % 7 o
Standards. \ ) @
- This PDF is for on-screen use (;DD © Q
only. Q (- -
HEX CODE el=}e HEX CODE : HEX CODE EDEDED
Elements RGB Values (249,107, 28) RGB Values ' 6) RGB Values (237, 237, 237)
CMYK Values (0%, 57%, 89%, 2%) CMYK Values (0%, 0%, 1S CMYK Values (0%, 0%, 0%, 7%)
HSV/HSB Values (21°,89%, 98%) HSV/HSB Values ° 1%, 34% HSV/HSB Values (359°, 0%, 93%)
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Elements

2.1
Contrast Guide

This Color Contrast Guide is
designed to help you
understand and apply best
practices for creating
accessible and visually effective
designs. Follow these steps to
ensure your content meets
color contrast standards and
enhances user experience:

1. Understand Contrast Ratios
Begin by familiarizing yourself
with contrast ratios, which
measure the difference in
brightness between two colors.
Key points to remember:

For normal text (less than 18pt),
a contrast ratio of at least 4.5:1
is required. For large text (18pt
or larger), a minimum contrast
ratio of 3:1is acceptable.

Ul components (such as
buttons and icons) should also
mMaintain a contrast ratio of at
least 3:1.

2. Use Contrast-Checking
Tools To ensure your design
meets these ratios, use tools
like:

WebAIM Contrast Checker:
Input your foreground and
packground color codes to see
if they meet the required
contrast ratio.

Color Contrast Analyzer:
Evaluate your design for
accessibility across various
visual impairments.

3. Consider Accessibility for
Color Blind Users When
choosing color combinations,
ensure they are easily
distinguishable for users with
color blindness:

Avoid relying on red-green
contrast, as thisis the most
common color vision
deficiency. Focus on creating
strong light-dark contrast for
clarity even when color
perception is limited.

4. Test and Optimize for Different Environments Ensure the chosen color contrasts work across G dled ©e—obai el i Olwylooll d409I Gudoig ro.g_c) e eioel ) oouwon 3o OlgdSl pls J—do
different devices, lighting conditions, and screen types. Always: U|9J=3| i ules (ol el (ol (Sg_izwoll OT Olowd) Wlg il 0do 8*5| al lad! Jo—ogll (—Saug
Test your designs on multiple devices to check how contrast appears in various settings. Optimize o = ’ T | &b 1o )

for light and dark modes if your design will be used in both environments. ° T R

5. Apply Contrast to Enhance Usability Use contrast not only for accessibility but also to improve the
overall user experience:

Ensure high contrast for important elements like headings, buttons, and calls to action. Use
contrast variations to create a visual hierarchy, guiding users through your content effectively.

S— .
— L] =
B =

©2024 REINS
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Elements

2.2
Typography (AR)

Both typographies work well
with each other to give a well -
designed ook & feel for the
brand identity . There are
different weights that will be
used to give variety & maintain
a visual hierarchy .

The typography for the brand
identity is carefully chosen to
give a complete consistent look

Guuiog JolSio sgho Oloua) dyylodll doMell dygg) diliey b3l jlis| oJ

elaiwl i .yl dollell dygg) Gibuwliie pulaw=lg jgho clhcd S0 Jyor JSin Gllos) Uil US
Srad!l Judad| Gle blasdlg g giill ziol daliswo Oljol

Jol> 00385 LBag) Gl ddgew aSyd @ JSAlg WhliiwlW "Hy)" aSyd
Wleladll liso (§ Wluuwgallg OBl duzuilytwl Ohliiwlg 6Sivo

light
Jol> euadi Wog) Cunli dogaw dS i oo Iu3lg Wlyliswll "Hyy" dS
Medium Wlebsll Glizco @ Oluwawgollg OlS i) duzuilyiiw] Wlliwlg 6o
Jol> a0l gy Caunli dydgomw dSyds & H iy Wijlixiwll) "5y )" aSpis
Bold leladll Glisne § Oluwdally W) domlyiwl Ollivuwlg 8K
Jol> 0085 Vg Cumunli dydgaw dSpb o HuBlg Wl "5y )" &S
EX Bold .chLbﬁJluéJJ:'w(swhumé.allg O il duswilyiwl Wlyliwiwlg 6o

Mo, This is
Ping AR+ LT
FONC Family

B3a) Crnwl &g dSpd Lo ) SKudlg Ol lidiwil "ju," &S
& Oliwgally OIS i) dumilyiw] il 8)Siro Jolo> s
Gl §:8% o l@iilac Uisos J 5" Wogi olelhall alisw
ole o dlobi dyyliniwl Glods o085 JA> o ogililsol

Jaillg ISl

®
U w w0 Erraribiosull
8§08 cccebbbb.bpoup b

4@@@¥§39@@JQQ@JJS
=+ (*QA/SH@! ITWEOTVA]
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2.3
Typography (EN)

Both typographies work well Buiog JolSio yabho Oloual dy)yloxll dollell dyga) dyliey bl sl o ol i .yl dollell dyga) crdumlite Gulwlg jaho clacy bo sum JS i Oilosy ol AIS
with each other to give a well - ; e T T T P
designed ook & feel for the Srodl dududl e Bloxllg goill C'wJ e Gl
brand identity . There are

different weights that will be

used to give variety & maintain

a visual hierarchy .

The typography for the brand
identity is carefully chosen to
give a complete consistent look

Hello, This is
Graphik
Font Family

Reins Consulting and Innovation is a Saudi company established with the
goal of providing innovative solutions and strategic consulting services to
businesses and organizations across various sectors. Reins aims to
empower its clients to achieve their full potential by offering comprehensive
consulting services built on innovation and excellence.

Reins Consulting and Innovation is a Saudi company established with the goal of
providing innovative solutions and strategic consulting services to businesses and
“9 ht organizations across various sectors.
Reins Consulting and Innovation is a Saudi company established with the goal of
providing innovative solutions and strategic consulting services to businesses and
Medium organizations across various sectors.

Reins Consulting and Innovation is a Saudi company established with the goal of
providing innovative solutions and strategic consulting services to businesses

Aa BbCC Dd Ee Fng H h | |_JJ Kkl_| M m N nOOPp Bold and organizations across various sectors.
Q q R I’S STt U U \/VWWX XYYZZ Reins Consulting and Innovation is a Saudi company established with the goal of

providing innovative solutions and strategic consulting services to businesses

O] 2 3 45 678 9 | @ # $ % A & * ( )_‘ += Black and organizations across various sectors.

Elements

2024 REINS
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3.0 Visual
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3.0

Correct Use Of
Graphic System

Animportant part of our Lo ipwlall s Olewging Olausly (uSuolizs (neyo ewauaiy Lo dS|illg bl Ul e 55 @I Solieg @ud Juidy Luad Loguwl yahally JSuidl (o logo lej> guugoll (§gaiall plodiwl de
graphic look and feelis the use elodiedl )Kilg el I Jgle@@BﬂMé}@M@Mldli&bg&lg doe>-Wl asl :

Used alongside our color ) )
palette and typography, the LX3lail &w?J Lld=rg Wy Lvbwlg Lghio E%M—‘S—C‘-JI 8?)-°J| X9
expanding box provides a bold

and engaging graphic look &

feel to all our communications.

1 [Ifourexpanding box was utilized on a square layout, you now have the option to expand both the
upper and bottom boxes as depicted without any limitations.

If our expansion box is used in a box layout, you have Only the option to expand the top box.
If our expanding box was utilized on any layout rather than a square layout, you only have the
option to expand the upper box.

Visual

©2024 REINS
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Visual

3.1
Vedio Grid

It's vital to follow these
guidelines while designing or
coming up with a new design
for Reins. In this part, we show
the suggested Vedio grid for
Reins.

X

osoadl] el Olobin@l 0de gLl (Sy9rall (o

ol Reins (goudog JSi e Blasl W oldl gpouall dc)lgddl 59 Lasd Fudgi [0

Logo Here

Slogan Here

X

3%

X

(3% (o0 X) letdl Jéwl 2150l @on>

3x (S9buwd @Il &SIl dx-Lwall (10 X ol dazxa 09y Of om jleuidl Jawl go0) 3l 210l

Sl poe Blesdl &M d-luw lgarauns oy @l ddlozdl dxluall O O § do-luall o 185> Jeiouw ledd] Of €S (Ge)
Oleadl dis ¢la)l 2o dugluuio 1X) Giolggll

Ix ST pleadl A glayl Jols lgelaly dglio 983 Of Lizw laddl Jo> Givoloe

owounill Ojlei Olouwd) jlewidl £185)l go Cunlitig digluio HoSiw gdudll Wlg> of 63 yolic Slg jlewid! Gy ddluall O (G 130

(X 0Byl ¥l @ Olrolund

olaadl U‘E)Q( QU s LS' IxXd Bgluwo dusye 0980 Ly osoual] (o (Solell e il @ U9y ol o ueddl 9T Ql_’?:gl.uu.”
Ujlgieg lawlite Olrgludlg sleddl proual OgSu Cuzu letdl Uose go Ylrgludl ol yall (blod, O iz

) L_-}L@,L“ owouaill

.3XU@1X@QOQQJDJM|&)080LDJ&LLOJ|QQQWJLQM|

Jleadl g9l (Sgluig dygluio OHgSiuw Jlesdl dayall ivolggll

Jleddl udse Gudivg Lledl § VeSiw (Veraludl) Laill

ol e Oldarg @uwlitto JSiiw Olergludlg jleidl jghhw (il 1o

X

Logo Here

X

Slogan Here
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3.1

Social media layout

It's vital to follow these Ll ASF (goudiog JSub e Blasd by dusold] eloidl Juolgill (llgd ououss duaus) zudgi 1o
guidelines while designing or -

coming up with a new design

for Reins, In this part, we show

the suggested social media

layout for Reins.

2024 REINS

AN

CC‘/
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Text Layout Advertisements Layout Photo Layout Text&photo Layout
Logo % %
$ 2 $
Headli ; ;
SU btltle Pioghere
Picollere
Picsiere
: Headline
2
2 SockalMede Logo Subtitle
g : : Social Media
s
1S
8
)
g

Reins.. We Guide
with Innovation

Ad=rgh .. =)
L3l

7

L

P EAWPPRPREICEN]

g CApIL™ dwisoll bl )3l 3318 Joc duiyg

Vi S u a | % in X CHEERES) "dgaow0 deldoll vac"
g
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4.0 Applications

stationery

Notebooks
=VISINOM==R=IRVNNIDIINIC
Calendar

Email Signature
Brooch Design
Employee Onboarding
Kit Design Template
Certificate
Promotional ltems
Dairy

Powerpoint Template
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Applications

4.0

stationery

While stationary may not be
something that customers
interact with, it is crucial for the
business side of the
organization when interacting
with financiers, suppliers,
commercial real estate brokers,
etc.

Additionally, having good,
useful stationery makes
running a business much
simpler

The Letterhead should be used
in DL envelop A+ Size

The Business Card design
should remain consistent as
showit.

Size 90mmX50mm

The Envelopes design should
remain consistent as shown,
Size DL, A3, A4 and A5

The Invoice design should
remain consistent as shown.
A1404mm 216mm

Reins J duisoll dygall Ll jaholly JSuidl @wlis e Blasd) Juadl Y dyyloall lioe (@Gubas 4,8, o9 13

dic dobioll (o Gl Cilod) alel dogo lgil 3l ieMasll deo Jeldiy Bub duisall Wlgol (g 3 08 Loy

a2 pég ol el clhwg iudygall aooll 2o Jolsil

bl #8T Jlacl 8,10] Jomu 63ubog 6wz duiso Wlgal eliliol Hl9 U3 U] 49Lsgl

A3

A4

Letter Head

Reins.. We Guide
with Innovation
A9 j0)
LS

Reins.. We Guide
with Innovation
A=xgi e i)

rehs

reis

A5

DL

Business card

Reins.. We Guide
with Innovation
A g juid)
Sl

Stamp

Logo along with commercial
registration for invoice use,

reins

Logo for official authorities use.

reins

Symbol for general use
and certifications

"y

i |

| N

onasll b

Talal Al-Asimi

Invoice

English

Paper folder

Reins.. We Guide
with Innovation
A =>gi .. jid)
LS5

Outside

@ Oblasdl dwngyi plasiwl Loy
A ooy DLy bo

rooO-Xraoq-:ro.?oJ|

Banio ayyUacll ayounad Jby Ol Ly
AO g AE DL AW ;amal

& wuio )98l weuas by Of iz
AEIFQ.?OL”

Inside
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Applications

4.1

Notebooks

It's vital to follow these
guidelines while designing or
coming up with a new design
for Reins.

In this part, we show the
suggested notebook for Reins

ol Reins Ogoutog JSui Gle blasl Wy yoldl wlas-Mall 490 oucual dudusd s gi 13

AOro:zo-

reinsagcy.com

Reins.. We Guide
with Innovation
d=gi .. j)

plER )15

(i) Oloslanll o b Al 535 dsusspo
Nathiq Information Technolo oy Systerms - Reins

reins

Notebook Face

Reins.. We Guide
with Innovation

Ad=gi .. j)
LSl

(5ia) Smslanl] ooy ALyil) 655 dsnaso
Nathiq rformation Technology Systerms =-Reins

reins

Notebook Face

reins

reinsagcy.com

(3) Oloslaall o b &siad)

Nathiq Information Technology S

Ao

Notebook Inner

reins

Notebook Back

-
=y
[}
s}
=
[6)
o)
@©
3
=
@

Notebook Back

©2024 REINS
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Applications

4.2
Employee Branding

It's vital to follow these
guidelines while designing or
coming up with a new design
for Reins. In this part, we show
the suggested employee
branding for Reins.

doyidall (abgoll &9o e cj2dl 132 G Reins J oo ouonan zoy3dl of eseuail] el Olobidl o3 glol Sgrall o

Reins

ol Reins Ogoudog S e blasl Wy dwoldl (ébbgoll digo cuouai duus zuusgi 13

Employee Card

First Name Last Name

Type of Personnel

Employee Badge Number
Expiry Date

| S
1D/gama No: 2345674334

| dluiod
Eiood Group: A

o B9 Hy) S A Blnyl 3o &_iSlo 355
i 4 zroall pasoidl p oo lgllesiwl
lgele cuai @I e (ol e @8lal) olasi wl
i Moc y o opé of cbgall 8 (o &Syl
Cizrgon autlisdl daAlall Gasuidl (B0 oild
P @8l azg o e g Joazall Aokl
) olisf ygSall Slgisll Ul lgisle]

This card is the property of Reins. It is for sole
use of the individual to whom it was issued.
Any use of the card for purposes other than
authorized by makeen is illegal and may
subject the person to criminal prosecution
under the law. If found. please contact the
below address to arrange its return.

Sl ohldawll iy A
Reins Innovation Consultation Company

RECHRVCY

Mohamed Ahmed
SSi @b o
Director of Innovation

Employee Badge Number
xpiry Date

Employee Name Tag

RECHRV-CYS

Mohamed Ahmed
S5 @ o
Director of Innovation

Employee Badge Number
Expiry Date

reis

Ao doo

Mohamed Ahmed
S5l ound o
Director of Innovation

Qo> doswo

Mohamed Ahmed
S0l @ud oo
Director of Innovation

©2024 REINS
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Applications

4.3

Promotional ltems

It's vital to follow these
guidelines while designing or
coming up with a new design
for Reins. In this part, we show
the suggested

promotional items for Reins.
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Applications

4.4
Dairy

It's vital to follow these
guidelines while designing or
coming up with a new design
for Reins. In this part, we show
the suggested Dairy for Reins.
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Applications

4.5

Certificate

It's vital to follow these
guidelines while designing or
coming up with a new design
for Reins. In this part, we show
the suggested certificate for
Reins.
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Applications

4.6

Employee Onboarding Kit
Design Template

Thisis anillustration of how our
Employee Onboarding Kit
Design Template should be
designed to preserve Reins's
constant look and feel.
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Applications

4.7

Brooch Design

Thisis anillustration of how our
Brooch Design Template
should be designed to preserve
Reins's constant look and feel.
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4.8

Calendar

Thisis an illustration of how our
Calendar Design Template
should be designed to preserve
Reins's constant look and feel.
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Applications

4.9

Email Signature

It's vital to follow these
guidelines while designing or
coming up with a new design
for Reins. In this part, we show
the suggested employee
branding for Reins.
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Applications

4.10

Powerpoint Template

It's vital to follow these
guidelines while designing or
coming up with a new design
for Reins. In this part, we show
the suggested power point
template for Reins.
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T hese guidelines were created in order to give our
partners the strategic direction, visual perspective,
and fundamental components needed to create
and maintain a dynamic identity across all forms of
expression.

There is more information available regarding how
O pest represent Reins brand creatively. For any
iNnquiries, kKindly get in toucn with the Reins eam.

oeilylodl] s gill LIS 1 i) OloLiydll odom elit] o
Lo ey d oyl dwlwdl OligSolls 1y all o aiollg
Jueill Kol groz e lgile Blosdlg auSielius

a6l déyyh dw Jo> Ologleall (10 dujall 1 9g1
Lo Obladiwl (¥ @il Sl ju)y duylbdll dsilell

REINS (8,9 2o (Jwlgll

©2024 REINS

BRAND GUIDELINES



SNI3d 7¢0CO SANIM3AIND dNVyd



