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The Problem

P The problemwe aretrying tosolveisthe
.~ strugglecollegestudents havewithstretching
~ 1 theirirregularsources of money, suchas:

- financial aid refunds, scholarships, part-time
jobs, family support, ect, across predictable and
unpredictable expenses throughout an

academic quarter or semester.

With traditional budgeting tools, they do not fully
convey the way college students actually
receive and spend money.




Interview Findings

Our 2 mainfindingswerethat:

INCOME & EXPENSES BUDGETS HAVETO
DONT ALIGN CONSTANTLY CHANGE

Studentsreceive moneythrough  Reducedwork hours, unexpected

financial aid, scholarships, jobs, expenses, textbooks, midterms,

stipends, savings, and family finals, and social activities can
supportwhile expenseslikerent,  quickly change how muchstudents
food, transportation, and school canrealistically afford.

costs continue throughout the
term.



How Students Manage Money

Students reported using bank apps, calculators,
spreadsheets, savings accounts, budget planners, or
simply checking their account balances

@ CALCULATORS @ SPREADSHEETS
@ VENTALTRACKING @ BANKING APPS

What Students Actually Need

Students want a simple way to see what money is
already committed, what they can safely spend, and
how unexpected expenses will affect them later

@® ruUTUREBLLS @ SPENDINGTRACKER
@® ,uToMATIC @ \wEEKLYLMIT
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0 Identifying which features customers actually need
I 1. Budgeting: showing the best way students should plan, seperate, and
IMW prioritize their money.
&etd“ 2.Resourcing: connecting students to trusted sources that may help them.

3.Planning & organizing : helping students better plan out howto better
organize their money in amore beneficial way.

Designing the app concept

Dashboard Allow studentsto input theirincome in separated categories and allocate money
for specific reasons. This allows them to budget more efficiently, forexample
setting aside financial aid funds for tuition payment, designating “fun money”, or
other expenses.

Dominic

EXPENSES / MO

Developing the value proposition

Our app helps college students manage irregularincome, financial aid, bills, and
changing expenses by creating asimple, personalized safe-to-spend planthat
adjusts throughout the academic term. Unlike generic budgeting apps, we help
students plan what they can afford before spending. Our free-to-use service is
convenient, easy to navigate, ad-free, and accessible acrossiOS and Android
devices.




Competitors

e Bankingapps:thoughtheyare
abletoshowbalancesand
transactions, what they likeisthe
ability to tell students howto make
irregular money last.

e Spreadsheets/calculators:
though customizable, they require
manual work.

e Generalbudgeting apps -
Rocket Money: Aithough
serviceable inconsumer financial
management, they do not built
around academicterms, aid
refunds, textbooks, changing
campus expenses, and student
specific financial cycles

A Weekly Wrapped showcasing key
Insights on spending habits, and
notable purchasesthrougoutthe
week.
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Stretch's Calendar Timeline, Showcasing

upcoming expenses andimportant Academic

Calendar Dates

How we differentiate

* Personalized Financial Planning: We help
students budget, save, and planfor tuition,
rent, and other major expenses based on
theirincome.

Financial Aid Support: Helping students
find and manage scholarships, grants, and
financial aid.

Personalized Advising: We provide
guidance based oneachstudent's
institution, lifestyle, and financial needs.
Scholarship Search: Finds both inschool
and outside scholarships.

Expert Support: Combinesfinancial
analysts and knowledge of young adults
needs to provide individualized support.
Unique Advantage: Offers personalized
financial and academic support that
competitors do not provide.



< Budgets

BALANCE FUNDED
$60 $60

+ Add Funds

TRANSACTIONS

< Funded - Groceries
Transfexr - Aug 24




What we learned

Assumptions Evidence Product Change

Weekly Spending Amount Show students arealistic weekly spending
was one of the most amount based onthe money they have and
selectedfeatures. what still needs to be paid.

Students want help knowing what they can
actually spend.

Make the next funding date amain part ofthe
app so students can plan how long their
money needsto last.

Students need help making theirmoney last “Make My Money Last Until
between payments. __"wasthetop choice.

Spending Alerts was one of Alert studentswhenthey are spending faster

Students want help staying ontrack.
pSiaying the most selected features. thantheir plan.

We started with a lot of features we thought students might want. Testing showed us that they care most about knowing how
muchthey can spend, making their money last, and knowing when they are overspending.

Our new focus: Planit—> Stretchit —> Stay ontrack



Introducing ourr...
Cash Flow

INCOME

*» CampusD... $1,000/mo
W/ Grant $2,192/qtr

& One-offs  $1,000.00

$1,730.67

EXPENSES

Apple Music —... $5.99/mo
YouTube Pre... $13.99/mo

Netflix — Stan... $7.00/mo

$1,026.98

Your Resources

FOOD & GROCERIES HEALTH

FOOD & GROCERIES

CalFresh / SNAP
Outreach

Get up to $291/mo in
grocery benefits as a
student.

$1,049.00

Best Buy
BEST PRICE

$1,129.00




Freemiu m or Try Us! Before you buy us!

Freemium —yes, free.

Pre m i u m? e Basic Transaction Features — Observe Income, Expenses,
O Transactions

e Normal Spending Projections based on Spending Habits

o Upto2 Budgeting Folders(with Virtual Cards)

o On-0Off Campus Resource Toolkit + Recommendations

e Sophisticated Shopping Experience (Price Alerts, Retail Pricing
Premium CompariSOnS)

+ AETHE e Credit Buildingand Observance

e Integrated School Calendar (for tuition due, refund check

v Unlimited budgets & virtual cards delivery, notable academic dates)

v What-if scenarios e Limited AlChatbox Use

v Pay-ahead & pre-pay e Party-Tab, Shared Pool between Friend.

v Unlimited Al responses Premium — $8 amonth, 50% for new users!

v Noads o Additional Transaction Features — Pay Ahead, Set Aside.

 Unlimited Budgeting Folders and Savings

e “What-if’ Scenarios, More Dynamic Income Projections
e Vast AlChatboxUse

e NoAds

e AndMore...




Projections

FORECAST + SCENARIOS

Stretchingout |[EESIEEE
the Possibilities [

Scan aReceipt — Automated Logging in
Transactions

Stretch Financing — Need your Check Early?
Want to finance alarge purchase?

— Baseline - $4,552 that
A Coffee for Every Day of the Week - 9

Plaid and Bank Account Connection— Coming (-$455) =
Soon! I )

WHAT-IF VARIABLES thatd .
Investing & Stock Portfolio — Observe and Take
ato

!
Care of your Stocks! ' A Coffee for Every Day of the Week . N

-$35.00 - weekly * from 2026-08-24




Current Future

Key

Traditional College Students — Community, Extended Consumer Base —

Undergrad, Graduate Trade School, Teens, Family a ners
Service Partners — ChatGPT (Al Chatbox), -

Shopify/Serp APls (E—Comm(erce & Reta)il ? |§3)' banking API Networks a nd
Aggregators).

Marketing and Outreach Partners — Campus University Financial Aid Offices Sta ke hOIders

Ambassadors, Student Creators and Influencers.
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Funding

| @ |
In-App Advertising Subscription Model Resource Commissions
Well-intentioned Advertisement Competitive Pricing and Options Commissions for connecting
Placementin Shop, Toolkit, our Deals to choose from. reputable resources/services
Section, with Calendar/Time- $2 perweek, $8 per Month, through Toolkit, with deals or
Sensitive Outreach $25per quarter/semester, $40 recommendations.
peryear
Expenses
@ . .
Marketing and Outreach App Partners Operations
Campus Ambassadors, Creator APIfor Certain App Features and User Interface, Functionality, and
& Influencer Partnerships, Digital Execution, Suchas ChatGPT API Experience Maintenance. User Data
Advertising on Meta, Tiktok. forthe Al Chatbox. Shopify APIfor Privacy and Security Assurance.
the Shop Experience Customer Feedback and Support

Funding & Expenses
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