Marketing Opportunities Report
for Medimix in the Shampoos
Category

Existing Consumer Behaviours

e Launch a 'Nature's Secret for Your Hair' campaign, highlighting
Medimix's use of natural ingredients. With 10% mentions of natural
ingredients, this aligns with consumer interest in organic and herbal
products.

e Introduce a 'Strong Roots, Beautiful Hair' challenge, encouraging users
to share their hair fall reduction journey using Medimix. Given that 15%
of mentions were about hair fall reduction, this could resonate well.

e Create a 'Dandruff-Free Days' series on social media, sharing tips and
showcasing how Medimix helps control dandruff, leveraging the 20%
mentions of dandruff control.

e Capitalize on the positive sentiment (80%) by featuring real customer
testimonials in marketing materials, reinforcing trust and efficacy.

e Address the negative sentiment (20%) by initiating a 'Medimix Cares'
campaign, focusing on improving product experience and customer
satisfaction. [1]
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SENTIMENT ANALYSIS OF REVIEWS
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Sentiment analysis of reviews

Other Interests of Consumers

e Leverage the high interest in beauty (25%) and personal care (15%) by
collaborating with beauty influencers for product endorsements.

e Create fashion-forward campaigns (15%) showcasing how the right
shampoo can complement the latest fashion trends.

e Utilize technology platforms (10%) for targeted ads, especially focusing
on health & wellness apps and websites (10%) to reach consumers
interested in holistic health, including hair health.

e Develop content around how home decor aesthetics (5%) can extend to
personal grooming products, appealing to those interested in home
decor.

e Partner with parenting blogs or platforms (5%) to discuss the
importance of safe hair care products for the whole family, emphasizing
products suitable for children.

e Highlight shopping convenience and exclusive deals (10%) on e-
commerce platforms to attract those who prioritize shopping as an
interest.

e Given the positive sentiment in 85% of mentions, emphasize customer
satisfaction and product effectiveness in marketing materials. [2]
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DISTRIBUTION OF REVIEWS BY
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Distribution of reviews by category

Psychographics of Consumers

e The most common psychographics for consumers in the Shampoos
category are adventurous and ambitious, each making up 23%.

e Social traits are also significant, accounting for 19%.

e Health-conscious consumers represent 11%.

e Family-oriented traits are mentioned in 8%.

e Trend-conscious, value-driven, quality-conscious, practical, and
innovative traits each make up about 4%.

e Environmentally conscious traits are the least mentioned, at less than
1%. [3]
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Marketing Opportunities from the above for
our brand

e Medimix can capitalize on the high interest in natural ingredients (5% of
reviews mention this), by emphasizing its herbal and natural product
range.

e There is a significant mention of hair problems such as dandruff (15%),
hair fall (20%), and split ends (10%). Medimix can target these issues
with specific products or product lines.

e With 70% positive sentiment across the reviews, there's an opportunity
for Medimix to position itself as a trusted brand for solving common hair
issues.

e However, attention should be given to the 30% negative sentiment,
possibly by addressing any concerns raised in these reviews through
product improvements or customer service. [4]
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MENTIONS OF INGREDIENT TYPES IN
REVIEWS
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MENTIONS OF HAIR PROBLEMS IN
REVIEWS

20.0 A

17.5 -

Percentage

X A\
(\‘“0& N
Q2 ‘e\a\«

Hair Problem

Mentions of hair problems in reviews

Marketing Campaign Ideas

Based on the data provided, here's a set of specially curated marketing
opportunities for Medimix in the Shampoos category:

1. "Back to Nature"” Campaign

e Objective: To emphasize Medimix's commitment to natural ingredients
and appeal to the growing consumer interest in organic and herbal hair
care products.

e Strategy: Launch a multi-platform campaign titled "Nature's Secret for
Your Hair," combining storytelling with scientific evidence to showcase
how Medimix's natural ingredients contribute to healthier hair. Partner
with influencers who prioritize natural and sustainable lifestyle choices
to amplify the message.

2. Community Engagement Challenges

e Objective: To build a community of loyal customers who actively
engage with the brand and share their positive experiences.
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e Strategy: Introduce challenges such as the "Strong Roots, Beautiful
Hair" challenge, inviting customers to share their journey and results
after using Medimix to reduce hair fall. Similarly, a "Dandruff-Free Days"
challenge can engage users to share tips and their success stories.
Utilize user-generated content in marketing materials to build trust and
authenticity.

3. Influencer Collaborations

e Objective: To leverage the influence of beauty and personal care
influencers to reach a wider audience and generate interest in Medimix's
shampoo range.

e Strategy: Identify and partner with influencers who align with
Medimix's brand values, especially those known for their interest in
organic, herbal, or sustainable beauty products. Collaborate on content
that showcases the benefits of using Medimix shampoos, including
tutorials, reviews, and before-and-after transformations. This approach
can also extend to fashion influencers to highlight how healthy hair
complements overall style and trends.

4. Tech-Savvy Targeted Advertising

e Objective: To reach potential customers on platforms where they are
most active, particularly those interested in health, wellness, and
technology.

e Strategy: Utilize targeted advertising on health & wellness apps and
websites, focusing on the benefits of Medimix shampoos for hair health.
Additionally, explore partnerships with home decor platforms to
creatively show how Medimix products can be a part of consumers'
lifestyles, appealing to those interested in aesthetics and personal
grooming.

5. Family-Focused Content

e Objective: To position Medimix as a family-friendly brand that offers
safe and effective hair care solutions for all ages.

e Strategy: Partner with parenting blogs and platforms to create content
that discusses the importance of using safe, natural hair care products
within the family setting. This could include educational articles, family
vlogs using Medimix products, and testimonials from parents
highlighting the gentle yet effective nature of Medimix shampoos for
their children's hair. Emphasize the brand's commitment to free-from-
harmful-chemicals formulations, making it a safe choice for kids and
adults alike.

© 2024 Consuma Technologies Pvt. Ltd. 8 '



6. E-commerce Engagement

e Objective: To leverage the growing trend of online shopping and make
Medimix easily accessible to a wider audience.

e Strategy: Highlight shopping convenience by partnering with major e-
commerce platforms to offer exclusive deals and promotions on Medimix
products. Create a seamless shopping experience with engaging product
descriptions, informative Q&A sections, and compelling visuals. Utilize e-
commerce analytics to understand consumer behavior and preferences
better, allowing for targeted promotions and personalized
recommendations. [5]

Citations

1084 Reviews

1. Marketplace Reviews; Sample Size

1084 Reviews

Marketplace Reviews; Sample Size

Marketplace Reviews; Sample Size - 1084 Reviews

1084 Reviews

Marketplace Reviews; Sample Size

ua b W N

. Generated Insights, Campaign Discussions

© 2024 Consuma Technologies Pvt. Ltd. 9 ‘



	Marketing Opportunities Report for Medimix in the Shampoos Category
	Existing Consumer Behaviours
	Other Interests of Consumers
	Psychographics of Consumers
	Marketing Opportunities from the above for our brand
	Marketing Campaign Ideas
	1. "Back to Nature" Campaign
	2. Community Engagement Challenges
	3. Influencer Collaborations
	4. Tech-Savvy Targeted Advertising
	5. Family-Focused Content
	6. E-commerce Engagement

	Citations


