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From the app to the trail.

UI ICONS 3D PRODUCT VISUALIZATION LAUNCH CREATIVE DTC + B2B + RETAIL



OVERVIEW

One product. Multiple touchpoints.
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Flashcal+ brings wireless vehicle calibration to a smartphone app
and an OBDII device. For its launch, I contributed across the app,
product visualization, advertising, and retail materials for
Superchips, a Holley Performance Brand.

THE DESIGN CHALLENGE

Connect a compact piece of hardware and a feature-rich app with the rugged,
off-road character of the brand. Keep the product recognizable across digital
campaigns, sales collateral, and the retail counter.

MY CONTRIBUTION

App UI icons; 3D renders of the OBDII device; Jeep campaign imagery using
Adobe Firefly, Photoshop, and a vehicle cutout; release graphics; DTC and
B2B flyers; and counter-display artwork.

A connected visual presentation from product
discovery to in-app use.



01 / APP ICON DESIGN

Small details. Strong recognition.

BRENDAN BACHMANN  /  SUPERCHIPS FLASHCAL+ 03 / 07

I created UI icons for the Flashcal+ app, using automotive symbols and a bold visual style to represent product
functions within the interface.

AUTOMOTIVE SYMBOLS

Recognizable vehicle and feature imagery.

CONSISTENT VISUAL LANGUAGE

Red tiles, dimensional detail, and strong contrast.



02 / 3D PRODUCT VISUALIZATION

Make the hardware the hero.
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I rendered the OBDII device in multiple views to showcase its shape, surface detail, connector, and Superchips branding.
The product imagery also appears alongside the app in the launch artwork.

THREE-QUARTER VIEW FRONT VIEW CONNECTOR DETAIL

The renders give a consistent product reference across advertising and sales materials.



03 / AI-ASSISTED IMAGE CREATION

Build a scene around the Jeep.
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ADOBE FIREFLY

Used as part of the Jeep
image-creation workflow.

JEEP CUTOUT

A vehicle cutout provided the Jeep
element for the composition.

ADOBE PHOTOSHOP

Used with Firefly and the cutout to
composite and refine the image.

The finished forest-trail scene gives the campaign its off-road setting, with mud, dust, and dramatic lighting that reinforce the
Superchips look.



04 / DIGITAL LAUNCH CREATIVE

One campaign, four formats.
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I adapted the release graphics for square, vertical, landscape, and wide placements, carrying the Jeep, device, app, and headline
through each composition.

1080 x 1080 / SQUARE

1080 x 1920 / VERTICAL

1200 x 628 / LANDSCAPE

1920 x 768 / WIDE

Recomposed to fit each placement.



05 / SALES COLLATERAL + RETAIL

Bring the launch to the counter.
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B2B PROMOTIONAL FLYER

COUNTER-DISPLAY ARTWORK

I extended the campaign into DTC and B2B flyer materials and a counter display,
pairing product imagery with sales messaging and app visuals.

PROJECT OUTCOME

A cohesive body of launch work spanning app icons, 3D visualization, digital
advertising, and retail support.


