
Research Report: Behavioural Analysis
of Energy Drink Consumers in India

Background

Energy drinks have become increasingly popular in India, catering to a diverse range
of  consumers  seeking  a  quick  boost  of  energy.  Understanding  the  preferences,
dreams, dreads, motives, and behaviours of these consumers is crucial for tailoring
marketing strategies and product development.

Objectives

Preferences: Identify the key factors that influence consumer preferences for
energy drinks.
Dreams: Understand the aspirations and lifestyle goals that drive consumers to
choose energy drinks.
Dreads:  Determine the concerns and fears consumers have regarding energy
drink consumption.
Motives: Explore the underlying motives behind the purchase and consumption
of energy drinks.
Behaviours:  Analyze  the  consumption  patterns,  frequency,  and  situational
contexts in which energy drinks are consumed.

Target Group

Demographics: Consumers aged 15-45 years.
Geography: Urban and semi-urban areas in India.
Psychographics:  Individuals  with  active  lifestyles,  including  students,
professionals, athletes, and fitness enthusiasts.

Findings

1. Frequency of Energy Drink Consumption

60%  of  all  reviews  have  a  positive  sentiment,  indicating  a  favorable
reception.

This  high  percentage  suggests  that  consumers  are  generally  satisfied
with the taste and effectiveness of energy drinks. Many users appreciate
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the immediate boost in energy and alertness, which is particularly useful
for students and professionals.

Negative  sentiment  is  present  in  25%  of  the  reviews,  while  neutral
sentiment is at 15%.

Negative reviews often mention side effects like jitters or crashes after the
initial energy boost. Some users are also concerned about the high sugar
content and potential health risks. Neutral reviews typically acknowledge
the effectiveness but do not find the product exceptional.

Regarding  frequency,  only  10%  mention  daily  consumption,  20%  mention
weekly  consumption,  and  a  significant  70%  mention  occasional
consumption.

The  low  percentage  of  daily  consumption  can  be  attributed  to  health
concerns and the potential for developing a tolerance. Weekly consumers
often use energy drinks for specific activities like workouts or long study
sessions. The high percentage of occasional consumption indicates that
many people use energy drinks as a situational aid rather than a regular
part of their diet. [1]
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Sentiment distribution of energy drink reviews [1]

2. Consumer Concerns about Energy Drink Consumption

Taste Concerns:  Approximately 25% of the reviews mention concerns about
the taste of energy drinks, with some describing it  as too sweet or similar to
cough syrup.

Many consumers find the artificial flavors off-putting, and some brands are
criticized for having a chemical aftertaste. However, there are also reviews
that praise certain flavors, indicating that taste preferences can be highly
subjective.
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Price Concerns: Around 15% of the reviews highlight that the price is too high,
making it a significant factor in consumer dissatisfaction.

Some  consumers  feel  that  the  cost  does  not  justify  the  benefits,
especially  when compared to other caffeinated beverages like coffee or
tea. Discounts and bulk purchasing options are often mentioned as ways
to mitigate the high cost.

Health Effects:  About 20% of the reviews express concerns regarding health
effects,  including mentions of  nausea,  stomach pain,  and adverse effects on
kidneys and memory.

There are also concerns about the high caffeine and sugar content, which
can lead to issues like increased heart rate and insomnia. Some reviews
suggest that consumers prefer natural alternatives like green tea or herbal
supplements for a more balanced energy boost.

Packaging Issues:  Packaging is mentioned in about 10% of the reviews, with
complaints about damaged or poor packaging.

Common issues include cans arriving dented, leaking, or with broken seals.
Some  consumers  also  mention  that  the  packaging  design  is  not  user-
friendly, making it difficult to open or store.

Energy Boost: The most frequently mentioned aspect is the energy boost, with
30%  of  the  reviews  discussing  its  effectiveness  in  providing  energy,  though
some question its efficacy.

While many users report a noticeable increase in alertness and stamina,
others feel  that the boost is  short-lived or not as strong as advertised.
Some reviews also mention a "crash" after the initial energy surge, leading
to feelings of fatigue and irritability.[2]
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Distribution of mentions in energy drink reviews [2]

3. Key Factors Influencing Consumer Preferences for Energy Drinks

Taste is a significant factor, mentioned in 35% of the reviews.

Price is also a key consideration, mentioned in 20% of the reviews.

Packaging influences consumer preferences, with 15% mentions.

Effectiveness of the energy drink is important, noted in 25% of the reviews.

Comparisons to other brands are made in 10% of the reviews, indicating brand
loyalty or preference. [3]
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Percentage of mentions by category in energy drink reviews [3]

4. Aspirations and Lifestyle Goals of Energy Drink Consumers

Enhanced  Performance:  Many  energy  drink  consumers  aim  to  improve  their
physical and mental performance. This includes athletes looking to boost their
endurance and strength,  students seeking better concentration and memory
retention, and professionals needing to stay alert and productive during long
work hours.

Active  Lifestyle:  Consumers  often  aspire  to  lead  an  active  and  dynamic
lifestyle. Energy drinks are marketed as companions for those who engage in
sports, fitness activities, and outdoor adventures. The convenience of a quick
energy boost supports their on-the-go routines.
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Social Engagement: For some, energy drinks are a part of their social life. They
are  often  consumed  at  parties,  social  gatherings,  and  events  where  staying
energetic and lively is desirable. The trendy image of energy drinks can also help
individuals feel more connected to their peer groups.

Achievement and Success: Many consumers are driven by a desire to achieve
their goals and succeed in their endeavors. Whether it's excelling in academics,
climbing the career ladder, or mastering a new skill,  the perceived benefits of
energy drinks align with their ambition to perform at their best.

Health and Fitness: While it may seem contradictory given the health concerns
associated  with  energy  drinks,  some  consumers  use  them  as  part  of  their
fitness regimen. They believe that the energy boost can enhance their workout
performance and help them achieve their fitness goals more effectively.

Time Management: In a fast-paced world, effective time management is crucial.
Energy drink consumers often juggle multiple responsibilities and look for ways
to maximize their productivity. The quick energy boost from these drinks helps
them manage their time better and stay on top of their tasks.

Exploration  and  Adventure:  Some  consumers  are  driven  by  a  sense  of
adventure  and  exploration.  Whether  it's  traveling,  trying  new  activities,  or
pushing their limits, energy drinks are seen as tools that enable them to pursue
their adventurous goals with vigor and enthusiasm.

Personal Branding: For some, consuming energy drinks is part of their personal
brand. They associate themselves with the energetic, high-performance image
that these drinks promote, and it becomes a part of their identity and how they
are perceived by others.

Aspirations and Goals in Numbers

Health  consciousness  is  a  notable  aspiration,  with  25%  of  the  reviews
mentioning it.

Quality consciousness is also important, with 30% of the reviews highlighting it.

Value for money is a consideration for 20% of the consumers.

A  smaller  segment  (10%)  identifies  as  tech-savvy,  indicating  an  interest  in
technology-related products.

Adventure is a consideration for 6.8% of the consumers.

Active  lifestyle  goals  are  mentioned  by  15%  of  the  consumers,  showing  a
preference for products that support physical activity. [4]
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Aspirations and Goals of Energy Drink Consumers

5. Main Motives Behind Energy Drink Purchases by Indian Consumers

Indian  consumers  purchase  energy  drinks  for  a  variety  of  reasons,  each  reflecting
different priorities and lifestyle choices. Here are the main motives:

Energy Boost:  A significant 30% of the reviews mention the energy-boosting
properties as a primary motive for purchasing energy drinks. Consumers often
seek  these  beverages  to  combat  fatigue,  enhance  alertness,  and  improve
performance in both physical and mental tasks. This is particularly relevant for
students,  professionals,  and athletes who need a quick and effective way to
stay energized.

Taste: Taste and flavor are crucial factors for 25% of the consumers. The variety
of  flavors  available  in  the  market  makes  energy  drinks  appealing  to  a  broad
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audience.  Many  consumers  prefer  energy  drinks  that  offer  a  pleasant  taste,
which makes the experience enjoyable and encourages repeat purchases.

Price: Affordability is a key consideration for 20% of the consumers. Discussions
around price, cost, or value for money indicate that many Indian consumers are
price-sensitive  and  look  for  options  that  provide  the  best  value.  Discounts,
promotions, and bulk purchasing options are often attractive to this segment.

Health Benefits: Health, wellness, and fitness benefits are mentioned by 15% of
the  reviews.  Some  consumers  are  drawn  to  energy  drinks  that  promise
additional  health  benefits,  such  as  vitamins,  minerals,  or  natural  ingredients
that support overall wellness. This segment often includes fitness enthusiasts
and health-conscious individuals.

Packaging:  Packaging  plays  a  role  in  the  purchase  decisions  of  10%  of  the
consumers.  Attractive,  convenient,  and  functional  packaging  can  make  a
significant difference in consumer preference. Eye-catching designs, easy-to-
carry  bottles,  and  resealable  cans  are  some  of  the  packaging  features  that
appeal to this group.
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Distribution of mentions by feature in energy drink reviews [5]

6.  Situational  Contexts  for  Energy  Drink  Consumption  by  Indian
Consumers

Energy  drink  consumption  among  Indian  consumers  is  often  driven  by  specific
situational contexts that necessitate a quick and effective energy boost.  Here are
some common scenarios:

Academic and Professional Demands:

Late-Night Study Sessions: Students frequently consume energy drinks
during late-night study sessions, especially during exam periods, to stay
awake and maintain focus.

1. 

◦ 

© 2024 Consuma Technologies Pvt. Ltd. 10



Work  Deadlines:  Professionals  facing  tight  deadlines  or  long  working
hours  often  turn  to  energy  drinks  to  enhance  their  productivity  and
alertness.

Physical Activities and Sports:

Workouts and Gym Sessions: Fitness enthusiasts and athletes consume
energy  drinks  before  or  after  workouts  to  boost  their  stamina  and
performance.

Sports Events: Participants in sports events, such as marathons or cricket
matches, use energy drinks to sustain their energy levels throughout the
competition.

Social and Recreational Activities:

Parties and Social Gatherings: Energy drinks are popular at parties and
social gatherings, where they are often mixed with alcoholic beverages or
consumed to stay energetic and lively.

Travel and Road Trips: Travelers and drivers on long road trips use energy
drinks to combat fatigue and stay alert during extended periods of driving.

Health and Wellness Routines:

Dietary  Supplements:  Some  consumers  incorporate  energy  drinks  into
their daily health and wellness routines as dietary supplements, especially
those that contain vitamins and minerals.

Recovery from Illness: Individuals recovering from illness or feeling under
the weather may use energy drinks to regain their energy and vitality.

Gaming and Entertainment:

Gaming  Sessions:  Gamers  often  consume  energy  drinks  during  long
gaming sessions to maintain their concentration and reaction times.

Entertainment  Events:  Attendees  of  concerts,  festivals,  and  other
entertainment events use energy drinks to stay energized and enjoy the
experience to the fullest.

Contexts in Numbers:

Workout:  Approximately  5.88% of  the  reviews  mention  consuming  energy
drinks during workouts.

Sports:  Around  11.76% of  the  reviews  indicate  consumption  during  sports
activities.
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Study: About 3.53% of the reviews mention using energy drinks for studying.

Taste: A significant  23.53% of the reviews highlight the taste as a reason for
consumption.

Energy Boost: Approximately 17.65% of the reviews mention energy boost as a
reason for consumption.

Packaging: Around 9.41% of the reviews discuss packaging.

Price: About 8.24% of the reviews mention price considerations.

Percentage mentions by keyword category in energy drink reviews [6]
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Sources & Sample Sizes:

[1] Marketplace Reviews; Sample Size: 1101;

[2] Marketplace Reviews; Sample Size: 2390;

[3] Marketplace Reviews; Sample Size: 307;

[4] Marketplace Reviews; Sample Size: 4095; 

[5] Marketplace Reviews; Sample Size: 10,413;

[6] Marketplace Reviews; Sample Size : 8511;
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