
District Deli 
Food Truck - Brand Identity



Aaron Martin
Chef / Food Enthusiast

Aaron is a chef originating from Mississippi who 
hopes to open is own food truck and eventual 
restaurant one day. He has a passion for food, 
people, and the industry that brings people 
together. His aim is a food truck or restaurant 
that draws inspiration from Italian Delis and has 
an around the corner, mom and pop feel. 



District Deli
Food truck/Restaurant 

District Deli is a food truck inspired by the rich tradition of classic 
Italian delis. Its menu features wraps, bagels, and traditional cold-
cut sandwiches, all served alongside homemade sides. With strong 
emphasis on quality and craftsmanship, the owner aims to become 
known for signature pastrami sandwiches made with care and 
attention to detail.

The brand identity should feel clean, concise, and playful, 
balancing nostalgic deli culture with a contemporary sensibility. 
The goal is to create a memorable and recognizable brand that 
resonates with customers and the local community while remaining 
versatile enough to grow alongside the business. The visual 
identity should be adaptable across future touchpoints, including 
potential brick-and-mortar locations.



Problem Statement
Becoming a part of the pack.

How can a new Italian deli-inspired food truck compete with 
established restaurants in Starkville while appealing to 
Mississippi State University's student population? The brand 
needed to combine the nostalgia and craftsmanship of a 
traditional deli with a modern, approachable identity that 
could attract local customers, build recognition, and support 
future expansion.



The Opportunity 
Where nostalgic flavors meet a fresh identity.

District Deli had the opportunity to introduce a fresh take on 
the classic Italian deli experience by combining quality 
craftsmanship, nostalgic charm, and a contemporary 
personality. By creating a brand that felt both familiar and 
modern, District Deli could connect with Starkville's student 
population and local community while differentiating itself 
from established competitors. Through a memorable visual 
identity and cohesive brand experience, the business could 
build recognition, foster customer loyalty, and create a 
foundation for future growth beyond the food truck.



Positioning Statement
Built around quality and community

District Deli brings the spirit of the neighborhood deli to a 
new generation, combining timeless Italian traditions with a 
fresh, energetic identity made for students, locals, and 
sandwich lovers alike.



The Pillars

Crafted Tradition
Honoring the heritage of the classic Italian Deli through 
quality, care, and timeless recipes.

Fresh Takes on Classics
Blending nostalgic favorites with a modern perspective.

Community Connection
Creating a neighborhood gathering place built around 
shared experiences.

Playful Personality
Bringing energy and character to the deli experience.



Old-school flavor, fresh energy

Visual Direction





Target Audience



Jake Mitchell
21 | The Campus Regular

Demographics & Interest

Quick, affordable, and satisfying meals

A place with personality beyond chain 
restaurants

A reliable go-to-spot near campus

Food worth sharing with friends



Sarah Bennet
34 | Local Professional / Resident

Demographics & Interest

High-quality food made with care

A restaurant with personality & authenticity

Supporting local businesses & finding places that 
she can recommend to others

Being a part of the community’s growth



Design & Ideation



Word Mapping
Getting the ideas onto the page



Logo Development



Logo Ideation 
(Sketch Phase)



Logo Ideation 
(Bringing it to digital)



Logo & Pattern Ideations 
(Bringing it to digital)





Exploring Color



Color Exploration

Logo Ideation 
(Bringing it to digital)



Final Palette



Type Exploration



Type Exploration



Type Exploration



Final Typography



Menu Development











Truck Design 











Final Mockups





Chad Cordray



Chad Cordray







Chad Cordray







Chad Cordray



Chad Cordray



Chad Cordray


