Nfusing luxury retail INnto a
refined digital experience for
a prestigious perfumery.

House of Amouage

Experience Design - Oman C' 5 months
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Co-led a digital revamp for an international
luxury perfume manufacturer in Oman, involving
over a month of onsite travel to Muscat.
Resulted in a significant increase, with online
sales reaching 100K GBP (5 times higher than
previous margins). Actively participated in the
entire project lifecycle, from Requirement
Gathering to UAT, ensuring a smooth release.

Field research &
Ethnography

KPIl based E-commerce
design system

Moderated hybrid user
testing

Extended branding and
service design
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« Collaborated with Amouage's CXO, Renaud  Translated the remarkable in-shop
Salmon, known for successfully developing experience of Amouage into an online-
fragrance businesses for luxury brands like commerce platform by conducting
Dolce&Gabbana, Alexander McQueen, and contextual inquiries during onsite travel,
Marc Jacobs. understanding user mental models, and

streamlining the shopping experience.
* Enhanced the information architecture of
Amouage's e-commerce site, boosting « Merged Omani tradition with 'European
visibility and increasing conversions. minimalism in the design journey, resulting in
a sleek and minimal e-commerce platform.
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FRAGRANCES -~ BATH & BODY -~ HOME -~ COLLECTIONS- NOVELTY BEST SELLERS GIFTS HOUSE OF AMOUAGE ~

THE MAIN LOVE MIMOSA  SHOP ALL LILAC LOVE SHOP ALL
COLLECTION
FRAGRANCES CANDLES FRAGRANCES CANDLES
THE MIDNIGHT
FLOWER COLLECTION BATH & BODY HOME BATH & BODY HOME
THE SECRET - SE
S ARDEN COILECTION : N, . LOVE TUBEROSE sHoP ALL SECRET GARDEN MINIATURE SET
“Its like vou walk into a garden”
EEEIBRARY FRAGRANCES CANDLES i
COLLECTION
BATH & BODY HOME AMOUAGE enws)e stores Q A &
Lorem ipsum dolor sit amet, consetetur
SadipSCing e"tf. Sed dlam nonumy eirmOd FRAGRANCES - BATH & BODY - HOME - COLLECTIONS - NOVELTY BEST SELLERS GIFTS HOUSE OF AMOUAGE -
tempor invidunt ut labore et dolore magna BLOSSOM LOVE SHOP ALL
aliquyam efat, Sed dlam VOIUptua. ALL FRAGRANCES RO ALL BEST SELLERS Luce Al
MEN LOVE TUBEROSE LOVE TUBEROSE HONOUR BEACH HUT
GO TO COLLECTION FRAGRANCES CANDLES N R P o
UNIVERSAL
BATH & BODY HOME POTRAYAL POTRAYAL LOVE MIMOSA JOURNEY
DISCOVERY SETS IMITATION IMITATION LOVE TUBEROSE
FEATURED sug=all
FIGMENT FIGMENT Lorem ipsum dolor sit amet
TRAVEL CONsEctet adipiscing el sed 60
BEACH HUT BEACH HUT LILAC LOVE BEACH HUT SSMOd tempor NCidcunt ut
Bbore &t dolore magna akqua
FEATURED BLOSSOM LOVE BLOSSOM LOVE POTRAYAL IMITATION
o ° BRACKEN BRACKEN LOVE MIMOSA JOURNEY :::::): GARDEN COLLECTION
A~ Product categorisation that evolved

through brand affinity mapping, in-store
observations, and persona analysis
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3X Customer 5X Online 40% Customer
Onboarding Sales Revenue Retention
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https://amouage.com/en-ap

RESEARCH

Nnvolvement —

* Requirement Gathering
» Stakeholder Meetings
* Demos & Presentation
» Market Analysis

 Field Research

» User Interviews

« Competitor Analysis

* Project Roadmaps

lools used  — B

Collaberative Design

DEVELOIP

* User Personas

» Customer Journey
Mapping

» Task Flow Definiftion

* Information Architecture

* Wireframing & Design

* HiFi Prototyping

* Motion Design

JIRA Ps Adobe Suite
Ae

Project Management Ai Visual & Motion Design

LAUNCH

Moderated User Testing
A/B Testing

KPI based evaluation
Design Sprints

Scrum & Agile Planning

Developer Handoff

' Sketch + Principle
+Q HiFi Prototyping



