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EDUCATION

University of Michigan - Ann Arbor, Mi

» Stamps School of Art & Design (2023 - 2027)
« BA Graphic Design | Minor in User Experience Design
» Cumulative GPA: 3.85; Dean’s List; James B. Angell Scholar

WORK EXPERIENCE

Creative Intern at Sibling Rivalry SUMMER 2026

Contributed to concept development, research, and design for clients in sports & entertainment. Developed
creative concepts for the 2026 VMAs rebrand, designing pitch decks & client-facing case studies.

Merchandise Design Intern at Istituto Lorenzo de’ Medici SPRING 2026

Designed branded merchandise and creative assets for an Italian institution, translating the university’s
identity & study-abroad student experience into engaging visual concepts like a custom playing card deck.

Branding & Design Intern at Yacht Hampton SUMMER 2025

Developed custom boat decals and marina signage while serving as the primary liaison for a company-
wide rebrand, ensuring brand consistency across physical signage, digital assets, and web design.

Graphic Design & Project Mgmt. Intern at Boston Backdrops 2024 - 2025

Created custom signage mockups for corporate events and weddings, collaborating with contractors and
gathering client feedback to translate their ideas into high-quality physical installations built on-site.

UNIVERSITY INVOLVEMENT

Creative Director - Hopelessly Yellow
Lead creative direction of digital brand, maintaining a cohesive visual identity across social media platforms.

VP Creative Design - Michigan Advertising & Marketing | Stephen M. Ross School of Business
Lead workshops for creative team members on Figma & Adobe, typography principles, & design systems.

TECHNICAL SKILLS

« Proficientin: Adobe Creative Cloud (lllustrator, Photoshop, InDesign), Figma, Keynote, Microsoft Office
» Working knowledge of: After Effects, Premiere Pro, Framer




