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Introduction
This comprehensive report examines the sophisticated preferences, pain points, and emerging 
expectations of Gen Z consumers when it comes to their earphones and headphones. As digital 
natives, this influential demographic demands sonic perfection, uncompromising value, and social 
proof to guide their purchasing decisions. 

From the primacy of rich bass performance to the complex balance of comfort and aesthetics, the 
study uncovers key insights that empower brands to craft tailored products, marketing, and customer 
experiences to resonate authentically with this tech-savvy generation of audio enthusiasts. 

By tuning into the nuances of Gen Z's evolving audio needs, industry players can stay in step with the 
future of the personal audio landscape.
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Key Insights
Sound Quality Symphonies: 
For Gen Z, headphones and earphones are an orchestral experience, with rich bass performance 
taking center stage. These consumers prioritize sound quality features, which account for 31% of 
their total preferences, far outpacing comfort (20%) and battery life (17%).

Pragmatic Performers: 
When it comes to their audio gear, Gen Z consumers are technical virtuosos, prioritizing superior 
performance over trendy trappings. A mere 5.32% are willing to spend over 15,000 INR on 
headphones, suggesting premium aesthetics hold less sway than technical mastery.

Workout Wonders: 
For fitness activities, which account for 17% of usage, Gen Z values features like secure fit and 
wireless connectivity to keep up with their workouts.
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Key Insights
Study Sonics: 
Study sessions make up 6% of headphone/earbud usage, where clear audio and noise isolation are 
essential for maintaining focus.

Discount Devotees: 
A significant 51.17% of Gen Z prefer headphones/earphones priced under 2000 INR, while only 49% are 
willing to spend more. Their affinity for value-driven deals is evident.

Social Soundboards: 
34% of Gen Z rely on marketplace reviews, while 22% turn to social media to guide their audio 
purchases, tapping into the authenticity of influencer recommendations.

Future Fanfares: 
With 89% prioritizing bass quality over treble clarity, Gen Z eagerly awaits innovations like lossless 
audio and advanced spatial sound to elevate their sonic experiences.



• Gen Z prioritizes sound quality features the most in headphones/earphones, with sound quality features 
accounting for 31% of the total preferences. 

• This is higher compared to comfort and fit features at 20% and battery life features at 17%, indicating that Gen Z 
values the audio experience more than the convenience of comfort or the longevity of battery life.

Sound Quality & Comfort: Deciding Factors

31%

20%
17%

15%
11%

6%

0%

5%

10%

15%

20%

25%

30%

35%

Sound Quality Comfort and Fit Battery Life Wireless
Connectivity

Bluetooth
Connectivity

Multi-device
Compatibility

%
 o

f O
ve

ra
ll 

C
on

ve
rs

at
io

ns

Factors Influencing Purchase

© Consuma | 4

Decoding Gen Z Preferences for Earphones and Headphones | Specific Feature Prioritization

Sources: Social Media Conversations – Sample Size : 22,813 Mentions; Marketplace Reviews – Sample Size : 9,200 Reviews; Various Articles, Blogs; 



• Gen Z’s preferences for headphones and earphones reflect their 
diverse lifestyle needs. The highest usage (21%) is during 
commutes, indicating a demand for noise cancellation and 
portability, while 18% use them for work, valuing clear audio and 
comfort. 

• Workouts (17%) see strong indoor headphone use for gyms, 
prioritizing sweat resistance and secure fits, with wireless 
earphones preferred due to their non-bulky design and better fit. 
Outdoor use requires spatial awareness features. 

• Gaming (16%) drives interest in immersive sound and low latency, 
and podcasts (14%) emphasize clear audio and long battery life. 
Calls (8%) and studying (6%) also highlight the need for voice 
clarity and noise isolation, showcasing Gen Z's desire for 
adaptable, high-quality audio solutions.

Responsibilities Have Caught Up; But Entertainment 
isn’t Far Behind
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Sources: Social Media Conversations – Sample Size : 22,813 Mentions; Marketplace Reviews – Sample Size : 9,200 Reviews; Various Articles, Blogs; 
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• Within the sound quality category, bass quality is 
notably prioritized by Gen Z, with 89%, while treble 
clarity is much less significant at 10%. 

• This suggests that Gen Z has a strong preference for 
rich bass in their audio experience, indicating a trend 
towards bass-heavy music genres

Gen-Z Prefers Bass Quality Over Treble Clarity

89%

10%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Bass Quality Treble Clarity

%
 o

f P
re

fe
re

nc
e 

by
 C

on
su

m
er

s

Specific Sound Quality Attribute 
Preference

© Consuma | 6

Decoding Gen Z Preferences for Earphones and Headphones | Sound Quality Attribute Preference

Sources: Social Media Conversations – Sample Size : 22,813 Mentions; Marketplace Reviews – Sample Size : 9,200 Reviews; Various Articles, Blogs; 



Gen Z Loves Noise Cancellation & Analogue 
Controls
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Long-term comfort: 
Over-ear headphones are 
preferred for their comfort 

during extended use . 

Noise cancellation: 
Active noise cancellation is a 

highly valued feature for 
blocking out external noise . 

Wireless connectivity:
Bluetooth and true wireless 

stereo (TWS) capabilities 
are favored for convenience 

and portability . 

Durability: 
Products that can withstand 
daily wear and tear, including 

resistance to sweat and 
water, are important .

Battery life: 
Long battery life with fast 
charging options is crucial 

for uninterrupted use . 

Style and fashion:
Headphones that serve as a 

fashion accessory and 
enhance personal style are 

popular . 

Customization: 
Features like customizable 

sound profiles and equalizer 
settings through apps are 

appreciated.

Physical Controls: 
Preference for Physical 

Buttons over touch controls 
for ease of use and reliability.

Sources: Social Media Conversations – Sample Size : 22,813 Mentions; Marketplace Reviews – Sample Size : 9,200 Reviews; Various Articles, Blogs; 



Impatient and Cost Sensitive: The New Generation.
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High price: 
Many users find the high cost 
of wireless headphones and 
earbuds to be a significant 

drawback .

Frequent charging: 
Users often dislike the need for 

frequent charging of wireless 
headphones and earbuds .

Connectivity issues: 
Some users face connectivity 
performance and mic issues 

with certain headphone models 
.

Lack of comfort: 
Over-ear headphones can be 
uncomfortable for long-term 
use, especially for those who 

wear glasses .

Limited battery life: 
Users prefer headphones with 
longer battery life, and some 

models do not meet their 
expectations .

Lack of repairability: 
The disposable nature of 

wireless earbuds due to battery 
degradation is a concern for 

many users.

Overall Discomfort:
Severe ear pain, jaw pain, 

headaches, and disorientation 
as deal-breakers when using 

noise-canceling headphones . 

Sources: Social Media Conversations – Sample Size : 22,813 Mentions; Marketplace Reviews – Sample Size : 9,200 Reviews; Various Articles, Blogs; 



A significant portion of this demographic prioritizes value-for-money 
deals and discounts, with a notable preference for products priced under 
Rs 2,000. 

This trend is evident from the data showing that 41.6% of Gen Z 
respondents currently own headphones/earphones in the sub 2K 
price range.

Furthermore, 51.17% of respondents indicated they would choose 
headphones/earphones under Rs 2,000 for their next purchase. 

Only a small percentage (5.32%) are willing to spend above 15K on 
headphones, suggesting that high-end products are less popular among 
this demographic.

The Buck Stops At INR 2,000/-

51%49%

Price Sensitivity

Prefer Purchases <2k INR Prefer Purchases >2k INR
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Sources: Social Media Conversations – Sample Size : 22,813 Mentions; Marketplace Reviews – Sample Size : 9,200 Reviews; Various Articles, Blogs; 



Recommendations from Tech YouTubers and Social Media Influencers form a large part in shaping the 
perception of earphone/headphone brands, as this demographic values genuine user feedback and 
detailed product discussions found on these platforms.

Gen Z Seeks Product Info on Social Media
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Sources: Social Media Conversations – Sample Size : 22,813 Mentions; Marketplace Reviews – Sample Size : 9,200 Reviews; Various Articles, Blogs; 



Gen Z favors online marketplaces for their headphones 
and earphones, drawn by attractive discounts, an 
extensive range of options, and the ease of shopping 
from anywhere. 

The added assurance of hassle-free return policies 
further seals the deal, making online stores their go-to 
choice.

A significant 72% of respondents prefer buying 
headphones/earphones from online stores, while only 
28% prefer offline stores. 

Those who choose physical stores often do so to try the 
product before purchasing it 

Why Gen Z Mainly Shops Online 
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Influencer Led and Tech-Focused Advertising 
Strategies Win Big Prizes
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Influencer 
Endorsements

Highly effective due to 
the value placed on 

authenticity and 
relatability.

Decoding Gen Z Preferences for Earphones and Headphones | Marketing Strategies That Work Well

Eco-Friendly 
Materials

Attracts Gen Z due to 
their concern for 

sustainability.

Tech-Focused 
Advertising

Appreciated by tech-
savvy Gen Z 

consumers who value 
innovative products.

Noise Cancelling 
Features

Important for 
blocking out 
distractions.

Sources: Social Media Conversations – Sample Size : 22,813 Mentions; Marketplace Reviews – Sample Size : 9,200 Reviews; Various Articles, Blogs; 



What are Gen Z’s Unmet Needs and Frustrations?
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Comfort Issues: 
Discomfort during 
prolonged use is a 

significant concern . 

Battery Life: 
Frequent charging and 

limited battery life are major 
frustrations . 

Durability: 
Issues with the durability of 
wireless earbuds, especially 
when exposed to elements 

like sweat and water . 

Price Concerns: 
High prices of premium 

headphones are a barrier . 

Sound Quality: 
Many users are not satisfied 
with the audio performance 

of budget models .

Connectivity Issues: 
Problems with pairing 

headphones with different 
devices cause frustration .

Sources: Social Media Conversations – Sample Size : 22,813 Mentions; Marketplace Reviews – Sample Size : 9,200 Reviews; Various Articles, Blogs; 



What is Gen Z Looking Forward to Next?
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• Lossless Audio: The rise of lossless audio playback on headphones, driven by  advancements in 
Bluetooth technology, is highly anticipated by audiophiles who  prioritize sound quality.

• Spatial Audio: Enhanced spatial audio experiences that make it feel like the  sound is coming from 
all around, providing a more immersive listening  experience.

• Multipoint Connectivity: The ability to pair headphones with multiple devices  simultaneously, 
allowing seamless switching between devices without repairing.

• Advanced Noise Cancellation: Continuous improvements in active noise cancellation 
technology, providing better sound isolation and a more peaceful  listening environment.

• Qi2 Wireless Charging: The introduction of Qi2 wireless charging standard, which offers faster 
charging speeds for compatible devices including headphones .

Sources: Social Media Conversations – Sample Size : 22,813 Mentions; Marketplace Reviews – Sample Size : 9,200 Reviews; Various Articles, Blogs; 
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