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YOU ARE THE KEY FOR DRIVING
CUSTOMER LOYALTY: OVER HALF

OF CUSTOMER LOYALTY IS RESULT
NOTOFWHAT YOU SELL WHAT CLIENTS
BUT HOW YOU SELL WANTFROM THE

SRLES PEDPLE

(FFERS UNIQUE, VALUABLE PERSPELTIVES
ONMYBUSINESS OR MARKET

TEACHES ME ABOLT NEW ISSUES
THATIMPACT MY BUSINESS

HELPS ME NAVIGATE ALTERNATIVES
HELPS ME AVOID POTENTIAL MISTAKES

PERCENTAGE OF CONTRIBUTIONTO CUSTOMER LDYALTY

EDUCATES ME ONNEW
ISSUES AND DUTCOMES
EASYTDDOBUSINESS WITH
SUPPORTS MY DRGANISATION
| | | |
COMPANY AND PRODUCT AND VALUE-TD-PRICE SALES
BRANDIMPACT  SERVICE DELIVERY Ramio EXPERIENCE SOURCE: THE CHALLENGER SALEBY DIXONAND ADAMSON SEC RESEARCH. SURVEYED 2 488 B2B-CUSTOMERS
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