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EXECUTIVE SUMMARY

This document outlines a coordinated plan to help market
Sentry Global solutions and its services and products on
social media

OBJECTIVES

What we intend to achieve for Sentry Global Solutions Inc. is;
- Increase brand awareness

- Build an active audience on social media

- Establish the brand as an industry authority

- Generate leads and sales of their products.



TARGET
AUDIENCE

1. Professionals in Oil/Gas/Electrical Companies

2. Individuals from Insurance/Manufacturing
Sectors




Demographics:

This group includes engineers, power plant personnel,
and other technical experts. Typically between the
age range of 25-65. Mostly working in a large
multinational or small to mid scale engineering firms.

Interests:

1. Innovations in Technology: Technical experts are keenly
interested in the latest technological advancements that
can enhance equipment performance and safety.

2. Safety Protocols and Best Practices: They actively seek
information on safety protocols, best practices, and
cutting-edge solutions to ensure a safe working
environment
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1. PROFESSIONALS IN
OIL/GAS/ELECTRICAL
COMPANIES



Interests:

3. Environmental Sustainability: Many professionals in these
iIndustries are environmentally conscious and interested in
sustainable practices and solutions that reduce the
environmental footprint.

4. Industry Networking: Engaging with peers and industry
experts to share knowledge, experiences, and insights is a
common interest. Participation in industry events and forums
IS a way to stay connected.

S. Risk Management: Understanding and managing risks
effectively is of great interest, as it directly impacts the
safety and reliability of operations.

1. PROFESSIONALS IN
OIL/GAS/ELECTRICAL
COMPANIES



Pain Points:

1. Equipment Reliability: Professionals in these industries
often face the challenge of ensuring the reliability of critical
equipment. Downtime due to equipment failures can be
costly and disruptive.

2. Safety Concerns: Safety is paramount in these sectors,
and any equipment malfunction can lead to hazardous
situations, injuries, and even loss of life. Mitigating these
safety risks is a top priority.

3. Compliance and Regulations: Staying compliant with
industry regulations and environmental standards is @
complex and ongoing challenge. Non-compliance can
result in penalties and reputation damage.
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1. PROFESSIONALS IN
OIL/GAS/ELECTRICAL
COMPANIES



Pain Points:

4. Cost Efficiency: Managing operational costs and
minimizing unexpected expenses related to equipment
maintenance and replacement are key concerns. Cost-
effective solutions are highly valued.

5. Environmental Impact: Professionals in these sectors are
increasingly concerned about the environmental impact of
their operations. Any incidents leading to environmental
damage can have severe consequences.

1. PROFESSIONALS IN
OIL/GAS/ELECTRICAL
COMPANIES



Demographics:

This includes risk managers and transformer
manufacturers who play a crucial role in ensuring
safety and compliance.

Interests:

1. Risk Mitigation Strategies: Both risk managers and
transformer manufacturers are interested in strategies and
solutions that can effectively mitigate risks and improve
equipment safety.

2. Regulatory Compliance: Staying up-to-date with industry
regulations and compliance standards is a shared interest,
as it is essential for both sectors.

2. INDIVIDUALS FROM
INSURANCE/MANUFA
CTURING SECTORS



Interests:

3. Technological Advancements: Professionals in these sectors
are interested in innovative technologies that enhance
equipment reliability, safety and streamline risk assessment
processes.

4. Insurance Solutions: Risk managers seek insurance solutions
that offer cost-effective coverage while incentivizing risk
reduction and safety measures.

5. Quality Assurance: Transformer manufacturers are focused
on ensuring the quality and performance of their products,
including compliance with industry standards.

2. INDIVIDUALS FROM
INSURANCE/MANUFA
CTURING SECTORS



Pain Points:

1. Risk Management: Risk managers face the challenge of
iIdentifying and mitigating risks associated with transformer
explosions and equipment failures. These risks can lead to
financial losses and insurance claims.

2. Asset Protection: Transformer manufacturers are concerned
about the integrity and reliability of their products. Equipment
failures can tarnish their reputation and result in costly
warranty claims.

3. Compliance and Liability: Both risk managers and
transformer manufacturers must navigate complex industry
regulations and liability issues. Non-compliance can result in
legal consequences and reputational damage.

2. INDIVIDUALS FROM
INSURANCE/MANUFA
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Pain Points:

4. Insurance Costs: Risk managers are under pressure to
reduce insurance premiums by demonstrating effective risk
management strategies. Claims and incidents can drive up
INsurance costs.

5. Product Quality: Transformer manufacturers aim to produce
high-quality and reliable products. Any defects or issues can
lead to product recalls, warranty claims, and loss of customer
trust.

2. INDIVIDUALS FROM
INSURANCE/MANUFA
CTURING SECTORS



STRATEGY
FRAMEWORK

SMART Goals

Timeline

Strategy

Content Strategy
Content Pillars

KPI

Measuring & Reporting




CONTENT GOALS

- Increase engagements across all social media platforms
- Drive conversations on social media and online
- Generate leads from social media and online content

TIMELINE
S Months



STRATEGY

1. Content marketing: We will create content that drives more awareness on our products and
services on different social media platforms namely, LinkedIn, Facebook, Twitter (and Instagram)

2. Paid Advertising: We will utilize paid advertising platforms like Facebook and LinkedIn to drive lead
generation and traffic to our posts, website, and content.

3. Community Engagement: We will join relevant LinkedIn groups and participate actively in
discussions to build industry relationships. We'd also encourage our customers and audience to
share reviews and feedback

4. Webinars and Live Sessions: We can host live sessions on social media platforms like instagram or
twitter spaces in partnership with industry leaders and professionals to interact with our audience in
real-time. We can host this once a month.

5. Podcasts & Influencer partnerships: We can utilize influencer partnerships across different social
media platforms and podcasts to engage with our target audience and create awareness about
our products and services.



CONTENT STRATEGY

1. We will share informative posts either as blog articles, infographics, or explainer videos on transformer
safety, industry challenges, and our solutions.

2. We will highlight real success stories where Sentry's solutions prevented incidents or reduced risks.
3. Post reviews of our customers and partners on our products and services.

4. Conduct interviews with industry experts, satisfied customers, and team members to establish
credibility and for adverts.

5. We will create content that introduces team members to humanize the brand and increase brand
trust.

6. We will promote industry webinars, events, and workshops, both hosted by us and other industry
leaders.

/. We will utilize podcasts as a means of reaching a new audience. We can explore partnerships first

8. Share content showcasing and highlighting recent technological developments in the transformer
protection industry



CONTENT PILLARS

Technical whitepapers, product specifications, product demos, comparison guides, and articles
explaining the importance of transformer protection.

Industry reports on risk management, guides on transformer manufacturing best practices, and success
stories demonstrating cost savings through Sentry's solutions.

Risk assessment tools & guides, articles on risk reduction strategies, expert interviews on risk
management practices, and success stories of clients who reduced risks with Sentry.

Safety guidelines, industry news updates, content on compliance and best practices, and reports on
changing regulations.

Trend analysis reports, news on industry developments, and product launch announcements.

Eco-friendly product features, sustainability reports, and information on how Sentry's solutions
contribute to environmental protection.

Case studies illustrating how Sentry's solutions have prevented equipment failures, improved equipment
safety and reliability.



KPI MEASURING & REPORTING

— Implement analytical tools to track website traffic

and conversions.
- Regularly gather feedback from clients and online

Engagement metrics: Likes,
Comments, shares, views,
orofile visits etc.

community.
Follows - Adjust strategies based on engagement and
Leads generated etc conversion metrics.

Site visits



THE END




