


How to reward customers for their loyalty and 
commitment to repair Patagonia’s clothes�
The goal is to create a 
compelling brand language for 
Worn&Wear that can be 
applied at various touchpoints 
along the customer journey. 
The way we based the whole 
communication is to shout to 
the world how cool it is to 
repair clothes and amaze 
people with the real data 
behind Worn&Wear.

Last but not least, the 
importance of spreading the 
word and brand awareness 
among people who are not 
already customers, who will see 
gadgets, tools and other 
applications that look different 
than the current Patagonia 
brand.
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