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Main Design System

This is the design system dedicated to the platforms 
of Edenred France. Our goal is to standardize the 
various components of our projects.   

To achieve this, we have grouped and reworked them 
with a new visual identity. Additionally, we have 
reorganized the structure of the design system while 
working on other projects for the company.



Email Design System

We took the initiative to create a specific design 
system for our emails.   

Each component is thoughtfully designed to address 
the technical constraints imposed by emails.



Branding Design System

To streamline the main design system, we proposed a 
shared design system to the 'Print' team.



Edenred+ Design System

A team was deployed to launch a new solution: 
Edenred+. As part of this, a new design system was 
created. Within our team, we transformed our old 
graphic charter to align with the visual identity of the 
new solution.   

This new solution also allowed us to use and refine 
the main design system.



Espace client Edenred

The client space is the most crucial platform at Edenred. 
Indeed, it is where several billion euros are processed.   

This platform has numerous and complex specificities.
 

I worked on the UI and UX redesign of the web 
application (responsive), taking these parameters into 
account.



A few pages about Managers & Roles



The dashboard and product pages



Savings simulator V1

To encourage clients to increase the face value of their 
vouchers, we created a savings simulator.   

It provides clients with key information to make the best 
decision (exemption of charges, savings, etc.).

This face value increase project significantly boosts 
Edenred's revenue. 


User tests and A/B tests were conducted, and we 
incorporated this feedback to refine the simulator.



Simulator Components



Savings simulator V2

Keen on perfecting our solutions, we continued our 
research to make this simulator an effective tool for the 
marketing department.   

After a thorough analysis of our data, we worked to offer a 
version more tailored to users. 


V2 is a refined, less complex, and more dynamic version.



Simulator Components



MFA Project

To provide enhanced security to our users, we 
implemented a multi-factor authentication (MFA) 
process. We collaborated with stakeholders to co-
create these authentication journeys.
 

An SMS OTP (one-time password) is a secure 
authorisation method where a numeric or 
alphanumeric code is sent to a mobile number.



Screens & Components



Screens & Components



Activation of SMS OTP from the Profile page.



Single checkout tunnel

The order tunnels of the client space require 
significant maintenance as they are interdependent 
and each has a unique design.  

We aimed to standardize all the tunnels to simplify 
component maintenance.   

Additionally, the UX was completely redesigned, and 
the UI was reworked to transition towards an 
Edenred+ oriented design.



A few screens & components



MyEdenred mobile app

As Edenred's flagship application, it is in the hands of 
more than one million eight hundred thousand Ticket 
Restaurant® users.   

With the UX/UI team, we are tasked with enhancing 
the application journeys, suggesting better wording, 
and adding new features...



Transaction pages



SMS OTP pages



Plasticless pages



Permanent/Temporary blockage



Meal voucher donations



Application accessibility



MyEdenred web app

The MyEdenred product follows the 'Mobile First' 
philosophy. However, the web part is not to be 
neglected as it represents nearly 20% of the users.   

It's evident that the web part is a variation of the 
mobile application; the design may change, but the 
functionalities remain the same.



The homepages adapt to Edenred products



The map allows filtering by store or address



MyEdenred & La Poste

I was recommended to work on a €100 million 
project. The goal was to provide La Poste with a 
customized application, reflecting their brand, for 
both mobile and web platforms.  

The deadline was short, but the design positively 
materialized the collaboration with La Poste.



MyEdenred web app



A few screens and components



Merchant Partner Space

This was one of the most challenging projects of 2022. In 
less than three months, we had to rebuild the entire 
application on Figma, create numerous pages and 
functionalities, and address key issues.   

The business team provided us with a very tight deadline 
with no room for delays. It was a high-pressure project that 
challenged us, and its positive outcomes are evident today.



The “legacy” Edenred web application



A few screens and components



Self-affiliation Ticket Restaurant® & Service



A few screens and components



Merchant Partner Space V2

This web application was my biggest project to date. Over 
the course of a year, I had to design an entirely new version 
of the merchant partner space. The only constraints were to 
retain certain components used in the Edenred+ design 
system.  

I supervised the design of this application from the initial 
research to its development a year later. 



Interviews and research



User flows and analysis of both applications



Wireframes and initial drafts



The enrollment process



Error messages



A few components



The navigation was centralized into a single menu



This application adapts to both Edenred services



A few screens and components



A few mobile screens and components



Maintenance & update of 
components and pages

Edenred.fr is the company's showcase website. With the 
site's SEO, it serves as the main entry point for users from 
other platforms. Our team keeps the site updated, creates 
pages, and evolves some of them.   

The site is coupled with an internal CMS so that the 
Edenred.fr teams can make simple modifications (banner 
changes, photo updates, CTA blocks, etc...).



Edenred menu



Edenred solutions



Updating the FAQ process

Creating a high-potential FAQ to reduce CRC workload and 
enhance customer knowledge.   

Prototyped a user-friendly FAQ considering technical 
constraints (for example: omitted search field for complexity 
and cost). I also used some components from this project for 
the Merchant Partner Space V2.



FAQ choice selection & personas



MFA E-ticket CESU

Legislatively, dual authentication became essential. We 
developed the SMS OTP project to secure the platform and 
adapted to the absence of mockups and components by 
creating new ones.   

Despite time constraints, we successfully delivered the 
project. It was also quite fun for me to work on an 
application with such an old user interface.



MFA E-ticket CESU



Lead form redesign

The lead form at Edenred is a page for capturing prospects/
clients.   

It is essential, even indispensable, for the sales team so they 
can follow up with potential clients.



Solution variations



Legacy & new



Ancillary missions

Creation of a dedicated design system

Implementation of statuses (color codes)

Restructuring of file hierarchy

Inventory and archiving of emails 


Creation of emails

Redesign of new emails

New graphic charter

Creation of components



Some legacy and new email types



Marketing campaign

“Key events" are crucial at Edenred.   

For instance, for year-end holidays, we start planning 
projects in June to work on the graphic identity and 
variations.



A few screens & components



Redesign of Meyclub

Meyclub is an e-commerce platform that allows employees 
to use funds allocated to them annually by their works 
council to purchase goods or services in the fields of culture 
and leisure.  It serves 7,000 corporate clients and reaches 
out to 5 million employees.  

Our mission was to completely redesign Meyclub, from the 
UX stages to the wireframing of screens ready for 
integration. 



Old & more recent screens



The same page over the weeks



Housebase

In the span of a few weeks, I gradually completed the 
structure, navigation, and design of this mobile application. 
The deadline was very tight, and other startup projects were 
also in the process of development.   

The idea was also to implement gamification to facilitate the 
learning of real estate investment.  

The goal is to invest in real estate projects from property 
developers. Off-market projects are selected by Ünitee and 
become accessible starting from €10.



Logo design & Wireframes



A few screens



Novüs

In a month, I gradually completed the structure, navigation, 
and design of this mobile application.   

This application makes searching and renting premium 
quality cars possible for businesses and individuals.   

The leased vehicles are sold to dealerships after six months. 
The goal is to provide a service more compelling than mere 
rental while offering a service more attractive than owning a 
vehicle. 



Introduction plan & Roadmap



User flow & Landing page



A few screens


